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, ABSTRACT
LY ,‘
: The cﬁtrent study examines political instant analysis
ftcm a critical fraﬁe&ogk prpvided by Smythe'(1981) who
afgues that the media determine our very consciousness.
. The media draw exP11c1t conclu51ons rather than allowl‘g
audlences to dkaw their own, and . in thlS way,\l
.analysis is-one of the tools used by the media
d?pfcducticn of consciousness. Hence, according to Smythe,
tools: such as 1nstant ana1y51s ‘form the means by which the
media impact on publ;c attitudes, values, and behaviour.
This investigetion examines the influence of a news
~commentator's instant analeiQKOf neutral segments of the
_August 1987 Ontario-Provincial electicn debate among the
three major party leaders. An experiment was conducted on
130 undergraduates ;endomly assigned to one of four
experimental conditions, one each favouring the three party
~ leaders ‘and a coqtrol group. Significant treatment effects
were demonstrated for whom students thought won the
debate. In addition, supposedly ‘'objective' news stories
written by students were dramatically influenced by, the

L .
instant analyst's version of who won the. debate, poditive




«*

statements madé about the candidate favoured in the
v Fd ] R

y ,
experimental manipulation’ and negative statements about the

'qpponents, and actual words used to described the favoured

c%ndidate. -
Results such as these should provide food for thought
for policy makers in terms of the impact of instant |

analyéis and the myth of objectivity.
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Introduction:

This chapter discusses the positivist approach taken by
.the mainstream science inquiry. Positivist social
scientists in areas such as sociology and<bsychology,~

subscribe to the ‘notion of "objectivity". Additionally,

journalists, who may also be referred to as amateur
4 sociologists, have adopted this approach and also st;ive

for the ideal of'objectivity. Consequently, iournalists

‘perceivehthe neﬁs megia as a mirror of society.

, . }
criticized becalse, in dealing with human behaviour,

The concg&fﬁézi objectivity in social science has been
Emotions'and values are involved - thus subjectivity. The
.Hconceﬁt of objectivity, as a canon of journalism is even
more problematical. The news media distort reality due to
bias résulting from legal, 'organizational, and economic
consﬁrainés. However, the public considers television to
be the most believable and credible medium. As a regult,

the public is not aware of the bias, power and/
profit-making motives of the Consciousness Industry. The
audience is s?bjéct to manipulation, énd distortion, all

the while being produced and sold to advertisers of

consumer goods and political candidates as an audience
, <
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comquity. /It has been argued that the election of
political ;éaders has been fteduced to a mwechanism of the
marketpLdée, which is something that stands in the way of
attainihg the ideal of democracy. o

This background leads us to tlie purpose of the current
study: to examine the role of political instant analysis.
Instant analysis refers to the commgntary provided by media
"experts" immediately following_ televised evegt; such as
election debates. In the past, instant analysis mainly has

been studied in the administrative research vein. Two sugh

Sy

‘exagpiég\?re Persuasion.Theory and agenda setting. The
presert study will use a more critical framework provided
by Smythe (1981) for its examination of political instant
analysis. Smyfhe's pésition extends beyond agenda setting,
which says the media‘tell us what to think about. He
argues that the media determine our very dbnsdiousness, and
accordingly, he réfers to the media as "Consciousness
Industry". Smythe maintains that in,  order to produce
consciousness, the media use tools of manipulgtion such as
_drawingwexplicit éoqclﬂéigné; rgther tQan letting the
audience draw their own. Instant analysis can. be
= conside;ed one of the tools bf"whiéthﬂe media impart our
attitudes,_yélues and behaviburs, sﬁch as the products we

- buy and the candidates for whom we vote. .4
- » .



Positivisistic Approach
The dominant North American researchﬂparadigm-and
philosophy of sqcial science ingquiry has been positivist in
nature. Smith (1983, p. 28-42) provided an historical
backgroung with respect to theoretical approaches to social
inquiry. 1In the late nineteenth century, the investigation
.df himan social life usiﬁg the methods of ‘the physical
sciences began. Studies of the social world lagged behi&d
those of the physical world, therefore, from its incepfion
‘tHeorists such as Agguste‘Comte believed that'a scientific
approach to social life would result in oragfly controlled

progress. |
This philosophy was referred to as "positivism", which
is the formulation of principles or laws in the sociai:
world thatrhave-the same objective status asrnatura}
scientific fgws} These laws are used to. explain sqcial
events. Adherehts of positivism concluded that there are

no,fundamentaﬂx1differences between the natural aqg social

o Fe
sciences. Therefore, knowledge of social phenomena is

based on sense experiences, as is our knowledge of physical
objects. Social science invesigators exist independently:
of social objects, as physicai bbjec%é do for their
counterparts in the natural spiencgs, and ﬁ;.or she cannot
define them or give them a'reality_théy do not already

F

possess (Smith, 1983, p."30).
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Wilson (1983, p. 8) argues that positivists believe

that, asyzg\the world of natural phenomena, all that can-bg
known about the social world is experienced by us.
Positivists systematically inveétigate the events and
happenings we experience in/order to reveal regularities,
determine causes, and formulate laws which govern the world
of social groups and Qrganiéations._

~ Positivists consider the study of social liife to be a

" "neutral” adtivity._ Smith (1983, p.:-30) states that, "The

)

§

social scientist was ﬁot to evaluate or make normative

judgements but was cénfined to disc&%sing wﬁat existed or
what is. The investigator was as such, t6 be objective and.
to prevent bias from ente;ing_the regearch process." -

Smith'(1983) identifies Dﬁ;khei as "the most important
theorist in terms of how positivist social inquiry is
conducted, due to his development of methodology and his
studies which employed these rules.

Durkheim's approach is based on the_prfnciple that
social phenomena aré external to the individuai, or
independent of/ uman consciousness. ' This is the same as
thsicdl phenémena, which require obsérVation and
expe}iments for theéir understanding. Social scientists

investigate subject matters similarly to physical

o



scientists, according to Durkheim's theory:

First they must eliminate all bias, .
presuppositions, and common-sense
beliefs about the inquiry; second, they
should not be emotionally involved or
have preconceived attitudes about the
subject. In other words, Durkheim's
social scientist was to be neutral and
objective like his physical science
counterpart. Science itself was to be
strictly confined to what is - -as opposed
v to what should be. A social scientist
: has no business discussing how a society '
e should operate because he or she can
only discover how in fact it does
operate. (Smith, 1983, p. 33)

Durkhéﬁm's gPeory also involves the relationship of
social facts to other social facts, resulting in the
discovery of cause. This goal -made social science similar
to the physical sciences. ' ; )

Smythe (1981, p. 194) refers to the application of
ﬁhysical sciences to social beings,'as "scientism" which-he.

- -

defines as, "a mechanical view of men and'women with
izilicit denial of the reaiity of théir consciousness, and
their apparently disorderly political behaviour."

Smythe argue§ that psychology adopted the positivisgic
philosophy even prior to the behaﬁiourisf dévelopment of
the stimulus-response school. He indicates that
communication théory and research fall primarily under the °
behavioristic category of science. This includes the study

of public opinion, once studied in "broad theoreticdl and

philosophical terms", and which now involves resemrch
= f ;

e

5
\' , ®



o
projects conducted by technicians-onfsﬁecific subjects,
using quantitative analysis. (Smythe, 1981, p. 195).

Smythe (1981; p. 156) also muintains that social
science was intendedlto be "value-free and apolitical”. 1In
mass media research this involved Lasswell's process of
"who says what to whom throﬁgh which channel". This also
iﬁcludes-quantification of phenomena and the use of
scientific(metho&s. ‘

The positivistic app}oach, thergfore, was used
extensivély in sdciology and psyéholé&& by the start' of the
twentieth centﬁry, and had begun to filter.fhrough to other
social sciences such as public opinién research in the
poclitical scieﬁce and communication fields. Just as the
social sciences, such as sociology, imitétéd the more
respected physieal sciences, so too has journalism .

patterned itself, in turn, after sociology.

Objectivity in Journalism

‘ Schudson'(1978) discusggshthe histo;y of journalism in
terms*of its use of the scientific approach. The term
~ "objectivity" was unknown in journalism prior to World War
I. Objectivity “is defined as, "...dealing with outward .
things, exhibiting actual facts uncoloured by exhibitor's

-

feelings or opinions...". (Oxford, 1976, p. 752). This



"ideal of objectivity became necessery due to the doubt and
skepticism of the democratic markeg society following the
war. Reasons for the despair about democracy at that time
1ncluded the . growing strenqth of dicoetorships in Germany
and Italy and the epparent helplessness of the United
States government in dealing with the depression.
Consequently the 'separation of facts and values was
‘reQuired in order to gain the trust of the American people.

Altshull (1984, pp. 129-131), Gans (1979, p. 186) and

Siebert, Peterson, .and Schram (1956, p. 60) offer the

- -

explanation that the origin of objective reporting may be

traced back to the growth of the Associated Press (AP) wire

service in the United States. |Economic factors were cited:

as the main reason for this. At the turn of the century,
the. press in Canada and the United States was partisan in
nature. The pfoblem faced by AP and cCanadian Press:(CP)
‘was: how do you provide A4 satisfactory wire service for
both Whigs and Tories? The ansner was "objectivity", which
meant eliminating all politioel bias in the news as far as
possible. Subscriber newspapers could either use - the
inexpensive wire services for 1nternational reports, or
prOV1de their own -- expensive -- foreign correspondents.

Thus, the need for cheap foreign news on the part of North

American newspapers ,was met by the introduction of

v

aed
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" objectivity into journalism.A Reporters and writers began

to write material that would be acceptable to clients from
both parties, and from this point on, objective repofting
has permeated North American journalism. #

In 1920, Walter Lippman's essay, Liberty and the Press
expressed hié éoncern ébout the:subjebtivitymof facts and
the proqusionalization of jourhalism. He warned that
subjectivity in journalisﬁ could result in problems for

democracy. He stated that:

\ .. .Where all news comes at second-hand,

\\fghere all the testimony is uncertain,

““en cease to respond to truths, and

- respond simply to opinions. The
environment in which they act is not the
realities themselves, but the
pseudo-environment of reports, rumours ‘s
and guesses. The whole reference of
thought comes to be what somebody
asserts, not what actually is. (pp.
54-55) y

Lippman (1920, ép. 67, 82) believed that a possible
solution to the roblem could be "science". These
practices would iéé%%de 1egisl§tinglfalse documentation as
illegal, identifiﬁa?iqn of news sources, and the

establishment of non-partisan news agencies. In short,

Lippmann successfully propagated a scientific approach to

journalism.
Schudsqn (1978, p. 156) maintains that in the 1920s and

30s, the notion of objectivity provided a much needed

i,



S

framework withfin which journalists could take their own

reporting seriously and persuade the readers and critics to
take it seriously as well. By the mid thirties, the ideal
of objectivity in jouknalism had become an articulated

political véiﬁe, Schudsen (1978, pp. 5-6) defines the

A
belief- in objectivity as:

..the belief that one can and should
separate facts from values. Facts, in
this view, are assertions about the
. world open to independent -validation.
‘They stand beyond the distorting
influences of any individual's personal
preferences, Values in this view, are
an individual's conscious or unconscious
preferences for what the world should
be; they are seen as ultimately’
- subjective .and so without legitimate
claim on other people. The belief in
objectivity is a faith in 'facts,' a
distrust of 'values,' and a commitment
to their segregation.

The notion‘of "preciqug journalism" is an indication
héf objective:‘positivist scientific methods currently used
in journalism,. This typé of jéﬁ}nalism involves the
application of social science toolé, including quantitative
research métﬁbds, in order to become more systematic.
These techniqﬁes enable journalists to present and
interpret "facts", without using the "philosppher;s
armchair" approach (Meyer 1973, pp. 13-15): Here, one need
only think of the newspaper public opinion pbll, replete

with a final paragraph intoning:'"samﬁles of this size are



RN

accurate to within four percentage points, 19 times out of
20v, . |

 Gans (1979, pp. 182-187) aréues thaé journalists strive
to live uﬁ to their definition of objectivity, wpich means
that yalues and ideology are excludedii The notion of
objeqtivity is reinforced by the need to protect_
joﬁrnalistic credibility. If journalists were not
considered to be objective, every story could be criticized
as a producE_of joﬁrnalistic bias, and distrust in the news

would expand. . \ e

Gans also indicates that journalists mainly view

-objeétivity in positive terms. Objectivity brought an end

to the partisan newspapers and bribing~ of journalistsrby
their sources. Joufnalists beliéve their role is to supply
information in order for the audience to arrive at its own\
cdnciusion. .

The statement of principles fof the canadian Daily
Newspaper Publishers' Association includes a section on
accuracy and fairness, indiqating the impo:tanqe of
objectivity as an ideal in professional jou:ﬁalism
standards. These include:*

' The newspaper keepgd faith with its
readers by presenting the news
comprehensively, accurately and

fairly,and By acknowledging mistakes
promptly. , ' 5"

10 | oy
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Fairness regquires a balanced
presentation of the relevant facts in a
news report, and of all substantial
opinions in a matter of controversy. It
precludeffﬂistortion of meaning by over
or under~emphasis by placing facts or
quotations out of context, or by
headlines not warranted by the text.
When statements are made that injure the
reputation- of an individual or group
those affected should be given the
earliest opportunity to reply. (Kent,
1981, p. 286) ,

" People have -little direct awareness of many of the
events of the world that they talk or think about.
Therefore, news has been described as a window to the

woﬁld. Another metaphor widely used is that the news media

‘hola a mirror up to reality. These both imply that the

-

news is to serve as a- "conduit" between its audience and -

the happenings in the world. (Weaver, Graber, McCombs, &
. g :
Eyal, 1981, p. 3)

Many television ﬁéws peréonnel claim they are holding
up an "electronic mirror" to sopiety, so that viewers can
see what is really going on (Ranney, 1§83?}p. 35).

This metaphor is a;fended b¥ television.executives.
Robert D. Kasmire, a vice presi@eﬁL of NB@ in 1973, told
the United States. National Commission on they Causes and
Prevention o6f Violence that, "There is no doubt that

television is to a large degree a mirror of society. It is

also a mirror of public attitudes and preferences."

(Bpstein, 1973, p. 13). Frank Stanton, then president of

S 11

r e



. CBS explained while teétifying before a United States House
Committee that, "What the media do is to hold a mirror up

to society and try to report it as faithfully_as_possiblé."

{Epstein, 1973, pp. 13, 14). Elmer W. Lower, president of ,

ABC News in 1973, also described‘teleQision a% "the
television mirror that reflects.;; across oceans and
mountains" (Epstein, 1973, p. 14). Altheide (1974, p. 17)
‘indicated that the common phrases, "We don't make the 'rews,

Wwe report it," and .CBS anchorman Walter Cronkite's

L] .
expression, "That's the way it is," show that the stories

told by news media are believed to mirror reality. A .

Canadian example of this was the "CBC radio news program
which until recently claimed to report "The World at 8".
The- very terms we use, such as media, channels or

conduits, rather than "Consciousness Industry" which Smythe

£ -

(1981) uses for fhe mass media, imply accurate, objectivej.f

mirroring or reporting of the world. Only rarely is the

notion raised, in Marshall McLuhan's terms, that the medium

is the message.
Bennett (1983, p. 77) summarizes the professional

practices employed by journalists in their attempts at
7.
ocbjective-reporting. These include the following:
1. The journalist assumes the role of a
politically .neutral adversary.by
examining all sides of an issue.



N

- | 2. The journalist observes prevailing
: social  standards of decency and good
taste. .

3. The journalist uses documentary
- reporting practices which result in-
~reporting only+what can be observed

or . supported with physical evidence.

4. Stories are written with. the use of a
standardized format %which ' requires
reporters to gather.-all the "facts"
(i.e., who, what, where, when, how,
etc.). o

- |

iwiReporters are trained as generalists
in order to separate any personal
bias from the subject matter.

6. The \‘actlce of editorial review is
usedgiqﬂzegulate,and enforce the
above, reel jm

i

The Critique of Objectivity .
There is a growing body of evidence which confronts thel
seeming paradox of objectiviﬁy and therefore, opposes‘the

metaphor that television news mirrors reality. In this

respect, of course, journalism is not unlike traditional

’,séciology, and the positivist social sciénces generally.

These have come under considerable priticism}
especially inrecent‘yeérs,<from:those repfesenting tﬁe
more subjective humanist or idealist tra@ition.

The idealist approach assumes fhat social life differs
from—natufal phenoﬁena and completely different methods are

reqﬁired.:for its analysis. This approach_recognizes that

13



human beings are freeiy chousing, autonomous iﬁdividdals,
and that the sociologist must understand action from
within, rather thén as'a &etached, objective abserveru
Since  social science deals with human behaviour including
"subjectivity, emotipns, and values, idea%ists believe that
there 1is no objecﬁive reality as such. Consedueﬁtiy, fhe
ipvestigator cannot separate himself/herself from life's
events and then describe their meaning with éonfidence.
Even the decision about what to research, let alone how to
~do it, is ‘based on social scientists'_va;ues (cf. Smith,
1983; Wilson, 1983). ' |
| Tbgse dﬁbosedlfd posifivism have not rgstrictéd their
-criéicismtto other academics, but have also turned their
attentién to "amateur sociologists" such as journalists as
_ﬁell. "Man on the street" surveys are one such example of

Jjournalism as amateur sociology. T

Bennett (1983) contenés that news is biased because of .
¥?these proféssional journélism standards,; due to the
creation of .conditions that systematically favour. the
‘feportiné of harrow,'official‘perspectivésf' Corisequently
jburnaliéh standafds bring ‘about a distorted political

perspective in the news even though journalists boast that

.their perspective is broad and realistic.

7
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Ranney %1983) identifies bias in network television
news as structural ratﬁér than political. He argues that
television news is what it is largely due ﬁo the
coenstraints involved in its operation. These include
econonmic COpstraints created by -the objecti;e.of making a
profit, organizational constraints such as the llmiteq_
amouht‘of tiﬁ;, andcgegal constraints.

According to Hofstefter (1979 p. 370), "...news
feportiqg, like al% other fg;ms of communicatiop,‘ghvolves
high levels of bias or selectivity. All news is biased in
the sense that information 'is éﬁlected to be communiéated
‘or not communicat®d about an issue, eveﬁt, or personalitj
according to séfs of impliecit rules that define the
"newsworthiness" of a story. Altheide (1974) agrees that
the organization behind news channels enables a few people
to select what is significant for everyone.

A number.of.authofs show thatrnews is the construction
of reality, rather than a picture of reality, and the
process of making news is due to a complex organization.
Prdfessional journalism'is pért.of,the institutional
procéss in which newswork is e&mbedded. kcf. Altheide,
1974; Géns 1979; Epstein, 1973; Tuchﬁsn,‘1978). Clarke
(1981) conducted a study of ¢ hls proc%ss in Canadian news

productlon which also focussed on the complexity of. the

organization.

15
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Accordlng to Altheide (1974), news reports reflect the
organlzatlon that produces theﬁi$ In his study of
_telev151on news he described the ggys director and
assignment editor as those who run thé,Lrganization. The
reporters  and cameramen are newsroom soldiers, who are in
Purn backed by writers and reseg}chers. However, this
organization leads to several problems. %ach of these
partles has its own goal to fulflll aﬁd these interests
sometlmes conflict. _

Altheide (1974, p. '112) ?oints put.that events are
sometimes newsworthy for practical reasons and noé due to
their objective character. Events are often selected based
‘on scheduling needs, capacity, and time to fiim the event;
as well as entertainment va;ue,' Therefore he defines news
as, "...the product of an organized process which entails a
practical way of 1o§kin§ at events in order to tie them
together, majte—=imple and direct -statements about their
relationghip, and do this in an entertaining way."

Clarke (1981)’discusses the nature of the news source
as a production constraint. In her study of Canadian news

,nf'productlon, she found that reporters rely on "accre%;ted
legitimate news sources" Therefore those in pod%rful

-

institutional p051t;ons have greater access to the media

—

compared to those less privileged. The extensive use of

16



these prime sources is a result of time constraints, and

. . s s % .
professional journalistic rules about reliable sources and
objectivity.

Epstein (19f3) identifies the shortcomings of the

mirror metaphor due to the news organization. He contends -

that the mirror analegy neglects the fact that television
coverage can be contrdlled by "policy;" Far example,
desiﬁions are made A4n advance whether'of not to SoGér
certain types of ewents. Policy can also dete ine how a
story is to be depicted. Epstein gave the eikample of a
decision made by the executlve producer of the BC Evenlng
News in March 1569, that Vletnam staff were to alt the
focus of thelr coverage from combat pleces, to interpretive
ones, depicting the eventual pull-out off U.S. forces.
Therefore réality was not mirrored becaua the troops we;e
?till fighting and}not pulling out, however, battlefield
scenes were not depicted as extensively on ABC.

Epstein emphasizeaﬂﬁhat television news is not like a
mirror, becauselit is not automatic. There is an important
chain of decisions made both before and after.the fact by
executives and newsﬁan, alsc known #s the “organizational
proceas." ' [/\

As a result, Epstein views television news as that

e .
which is shaped and constrained by a number of forces

)
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including government redulation, economics of networks,
procedures for selecting and evaluating information and
reaching decisions. In addition news organizations have

[

practices of recruiting newsmen and producers who hold or
;Ecepﬁ'valgés that are consistent with thbse of the
organization. This has‘fostered'a long research tradition
stretching back to Warren Breed (1955), an America

Sociclogist whose dissertation on social control in a
- 4

‘newspaper newsroom in the United States is a classic in the

1:_:4’

.communication field.

Tuchman (1978) argues that newsworkers and news

" . L [ L] ! hd
organizations define what is newsworthy, not social norms

produced by the social struchre.' Notions of-

newsworthiness are defined from moment to moment, as, for

example, the newspaper editors decide which items will be
‘L - -
carried on the first page. Therefore, news does not mirror

socia&y, because in the process of describing an event,

P

news dgfines and shapes that event. For ex;mple, the early
period Bf the modern wqgan's movemeﬁt was construed and
cohstructed by news stories- as, "the activities of the
ridiculous bra burners" (Tuchman, 1978). The;ZEQre, the
media focussed on some %golated incidents which were
considered to be newsworthy, resulting in a distortion of

N

the overall picture.
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As a result of selection and bias in the news due to

econqmic, organdzational, and legal constraints, news is
subjectlve. According to Altheide (h§%4), TV news does not
1nform us 3bout newsiln terms of who what where, and
when, rather, it prqyldesla scene for events. More énd
more, public events are recognized, selected, reportéd, and
presented thfough the television news medium. Nimmo and

Combs (1983, p. 2) argue that the pictures people have of

politics are not developed through direct involvement, but

are instead perceptions that have been, "focused, filtered (,r-

and fantasized" by mediators in the press, on teleﬁ%§ion

in magazines, and election campaigns, among others. With

'respect to public events that can sway a person's vote, Esé

(1970, p. 149) argues that, "Television is more l}ke‘a
prism than%a mirror. The light rays of events are bent as
they pass'thrquh so tﬂét the picture of public life
conveyed over television is a refracted image.“

Altheide (1974, p.'1}3)‘also argues thaE”current news
practices treat events as though they have Sbjective
qualities, without.givingkéonsidératiqn to moéives,
purposes, anénunderstanding of those involved. Therefore,
in the prbcess of presenting events-as-news, everyday life
is traﬁsformed'for‘news purposes. This means taking én

event out of its context and embedding it in a foreign

-

19 .



situation -- a news report. " This process involves shaping

s \ ) . . B he .
events by distorting, an? by greater emphasis on some

points than others. He says that in order to make events

news, the information is "decontextualized" by news

reporting and is thereby changed; Therefore, news stories

are selected for Sp901flc reasons and in addition the

treatment by newsworkers 51gn1f1cantly alters "what
happened". |

The media's construction of feality is ‘also prominent

2 .
in sports commentary. Comisky, Bryant, and Zillman (1977,

Pp. 343-344) argue that sports commentators go: beyond

verification of the 11ve'actlon. They point out that:

The sportscasters help create the media-
event by embellishing the actual
happening, ... The role of the
contemporary sports commentator has
expanded to' include the responsibility
of dramatizing the event, of -creating
suspense, sustalnlng tens1on and’
enabling the viewers to feel that they
have participated in an important and
fiercely contested event,... It would
appear that these dramatic

N, embellishments might provide the

spectators at home with a very dlfferent
1mpre531on of the game than that
received by the viewers in the stadium
or arena. -
Therefore, spo:ts commentary can also significantly
alter what happened in order to present the event.in an
entertaining way, as can theatre, film, and. concert

reviews, as well as all reporting.
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The Public and News Credibility

It appears that the "ideal" of objectivity is actually

a "myth". However, the public seems to believe in mass
med’ 1 news, especially on television.

Over the past two decades television increasingly has
become the dominant news source of North American society.

-

Researbh conducted in Canada fo}‘the Kent Royal Commission
on—ﬁewspapers (1981) indicated that 55 percent of Canadiahé
chose television, and 30 percent newspapers, as the mediunm
for keeping them informed about. world and international
news (Kubas, 1981; p. 26). Newspapers were still ahead on
local news, 59IPErcent to 19 percent for television, but
trailed at both tﬁz proﬁincial and national levels..
Televi#ion news is the most believable mass medium.

According to Roper (1987), ih the United States television

-

repléced newspapers as the most believable mediggﬂin 1961,

and has remained in first place since that tiﬁ%. Tﬁére
have been’  a number of studies conducted regarding the
credibility of teievision news versus other media sources.
Kubds (1981) repofted ghat 53 percent of Canadians chose
television as the most fair and uhbiased, while 29 percent
chose newspapers. In addition, 54 percent chose television
as the most believable and 34 percent chose newspapers.

Wilson and Howard (1978) condiicted a study of public
: ' )

x
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perception of éccuracy of the news media in Londonr
Ontario. Television was chosen by 52 percent of the
respondents as givinqﬂthe most_accurate imﬁ}ession of a
news event or situation. The néwspapgr ﬁis chosen by 32
percent and radio by 13 peréent_ |
Studies conducted in the United States show similar
results. Lee (1978) fotnd,that in the relative credibility
of newspaper and TV news, TV was favoured with a
three-to~one 1éad over'ﬁewspapers by a college sample, for
national/international neﬁé and locai/State. Reagan and
Zenply (1979)Lfound that 62 pércent regarded TV locai news
as more believable when confronted with the forced choice
between TV and newspapers. Abel and Wirth (1977) also
found that local news was more believable on TV (43
petcent) than newspapérs (23 percent).
A A number of reasons are given for these differences,
including: TV news is perceived as more “trustworthy,
dynamic, expert, objective, intimate, convenient, easy,
etc. than newspaper news" (Lee 1978, p. 287); "television
‘was manned by better, more experienced, more skilled
journalists" (Wilson & How;rd 1978, p. 74). T"Newspapers
are not careful about getting their facts straight"
(Stevenson & Greene 1980, P. 115); television is more’

_believable‘because it is "live", "you can see it happen,"



and due to its "immediacy“\(Carter & Greenberg, 1965, p.
34); and the peoplce assign greater credibility to
television due to the relative anonymity of the newspaper

reporter (Chang & Leﬁent, 1968).

~Consciousness Industry Motives ‘ -

In sum, news media, especially television, are highly
credible, with the public. But if objectivity‘is a myth,
and yet the média are believed by the public, does this not
leave open the possibility of manipulation? The focus of
the discussion wi&f now‘turn to potential motives on the
part -of the media or Consciousness Industry, a term coined
by Enzensberger (1974).

Epstein (1973) found that all network news divisions
"operate under eéonomic ahd ﬁolitical structures which also
impose requisites and restraints on them.

Economic constraints in the media result from the
_pressufe to make profits. Since network television is in
the business to attract and hold large audiences, the news
operation also is expeéted to attract as large an audience
as possible (Epsteiw, 1973) . ‘

Altheide'(19i4) also indicated that television news
makes money by selling a certain portion of the audience to

the advertf;er'for a specific period of time. The cost
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depends on the number and demographic cﬁéfacteristics of
the aﬁdience, and this information is provided through the
"ratings." According to Altheide, the use of ratings
iﬁdicates that television programming, including news, will

be a market place first, and a forum for ideas and issues

second.

Bennett (1983) considers the news to be above all, a.
consumer product. He emphasizes that it would not exist in
the diverse forms we know it without the influence of
marketing strategies used to deliver or "se;l"ﬁnéws”
audiences to édvertisers. ' Before the audience can be sold
to the advertisers, the news must be "sold" to the
-aﬁdience. ’Therefore, accordlng to Bennett news is a
product Whlch must be packaged to fit into the social
iﬂgge, 1}fe style, and dally schedules of the audience.

Smyé%e (1981, pp. 4-9) takes this further. He argues
that: "The mass media produce audlences and sell them to
@Jvertlsers of consumer goods and servmces, polltlcal
candldates,\and groups interested in controversial public
issues". He rafers to the audience as a "commodity" which .
is produced and sold to advertisers because of the:valuable

services audiences perform. These are:

1. They market consumer goods and
services to themselves. ‘ _ *

~
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2. They learn to vote fofkpne candidate
(or issue) over ‘another  in the .
political arena.

3. They learn and reaffirm belief in the
rightness of their political system.

Media, Politics and Democracy

It was demonstratgﬁ above that the major underlying
motive for the Consciocusness Industry, as wiph industries
generally, is profit; The ﬁosition taken by some of the .
above academics, such as Smythe [(198l), is that audiences
are manipuiated behind the screen of objectiﬁity, to serve
the economic interests of industry. But thére is another
concern which revolves aroupd the related_issue of power.

‘Sthhe (1981) elaborates on the role éf the audience as
a commodity in the political arena. Political parties!and
candidates advertise heavily in the media. Events such as
‘press' releases and other publicity-attractiné situations
aré staged in order. to appear as news content. These
events can 5e clgssified,as pseudo events (Boorstin, 1961),
which are events plénnéd for the immediate purpose of being
repotted: in other words, a media event. The objective is
the same‘as that for advertisers of consumer goods. _The
intent is to pfoduce an audience which is ready to support
one'policy over another, or one candidate rather than

_another, instead of buying brand X over brand Y.

25



Real (1977, p. 1l42), argues that voters make choices,

but their choices and metives are structured by mass

mediated information and images. These in turn are

structured through the economlcs .0of the privately owned

media  and other institutions. Real gives the example that
heavy promotion through the mass media can ﬁsell"'politital
candidates in the same way that a multi—million_dollar
advertising campaign can make a succ;ss out of a brand of
orange julce, cat food, or tooth paste. _ _

In light of this quest for power and proflt by the
cOnsc1ousness Industry, 1t is important to discuss the
ramifications for democracy.

Picard (1985, pp. 4-15) argues that the harm inflicted
on the interests of democracf by capitalistic -activities is
evident in the press. .The press has grown.to becbme.large
commercial entities with the concentration of ownership and

‘the establishment of local monopolies. This involved a

change from fulfilling its politicel role and providing

informgﬁion for aristocratic subscribers, to the press' -

“major role as a marketplace of goods and servicee. Dallas

Smythe (1962, p. 6) describes the way this marketing

approach to information and audiences changed the way
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political information is presented:-

Our constitutional system originally

‘"rested on the procedure of submlttlng

ideas and policies to public review,

criticism and deliberate choice between

candidates. It assumed both rationality -
and free access of advocacy to the

electorate. Cultural industry, by

intreducing a commodity view of politics

has gone far toward\alterlng this

system.

Cémmercializat%on of the press introduced new
constraints on the marketplace of ideas, resulting in,

"...new definitions of news, new norms of: ethics and

propriety, new oxganizational policies,.éndqﬁew economic

.considerations" (Picard, 1985, p. 13). Consequentlf;
editorial decisions about what information is disseminated .

‘and how it is convéyed, have been influenced. These
decisioﬁs aepénd upoh media owners and managers,
professional‘brganizationsp the values of reporters and
edito:s, and the structure of the organization itself.

Tﬁé ébmmercial nature of the media has resulted in a
reduction of bo£h he éﬁbice in the marketplace and the
expression of diverse épinion. Picard (1985,<p;.18) argues

- that among those interésted'in the néwspaper's contribution
to society,-these ecoﬁqmic devélopﬁénts have promoted
concern that, "...the press has abandoned its role in

democratic sdciety.and has contributed to a decline in

society",
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Qualter (1987, pp. 8-11) argues that the very practice

of advertising agencies handling election campaigns and the
- _ ~ '
treatment of political parties as commercial products,

presents a serious challeﬁge.to the actual practices of-
liberal democracy. The commercial advertiser seeks to

influence consumer spending habits, and therefore, may have

-

‘an impact on eating and drinking habits, on fashion, music
and eﬁtertainment, and on Ylifestyles" in general.

r . -
However, choosing a politician because a television

commercial makes someone like his image, may have very
different consequences aﬁd, ", ..may drastically change the

whole fabric of'society".' )

Qualter maintains that election campaigns are perceived
solely as advertising, problems by politicans and
édvertising agencies, and cﬁhsequently,:“...politics can
become simply a matter of technigque without substance".

e .

./ Due to the treatmegt of a’ party or candidate as the product

to be sold, politics is no longer about governing, leading,
élternativé worid views, and issues. Instead, politics hés
become little more than the assembly of the most attractive
packagé for the purchaser or ﬁotgr.

The major criiérién has becone %o;er éppeal and
therefore, Qualter ar@ues; democracy is reduced to a

—

"marketplace mechanism". Selling a candidate or party in a
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way similar to a consumer product thus poses a real threat

to liberal democracy.

However, Qualter (1987, p. 1ll) also points out that

®
b
\\“\f/%olitical television commercials often provide as much

information about issues as news programmes, which tend to
focus én the “.;.visual,"the spgctggular, and even the
a;ciéental". In addition, "public affairs“‘ﬁelevised
specials, which attempt to deal with significant issues,
are too brief to deal with the issues behind the events.
éonééquently, Qualter argues . that the media do not provide .
a.contest of ideas, principles, values énd policies for
voters to evaluate, and.therefore, the democratic ideal of
an informed 3lectoratg makiﬁg rationa{;decisions has almost
completely disappeared.

Nimmo and Combs (1983, p. 63) maintain that the key

rationale for presidential debates is to give the audience

an opportunity to receive events first hand, giving them an

opportunity to make more informed choices than through

mediated events. However, Nimﬁb and Combs argue that

presidential debates are pseudo events and can hardly be
classified as "spontaneoué, and un;ehea;sed
confrontatigns". . : g

-+
-

Nimmo‘énd Combs also suggest that these debates are npt

always informative. Often at the end, the outcome of the
@) = - . : .

/
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debate ié not clear. There is a considerable "“thirst" to
determine immediately "“what happened". The fifst question
asked is "Who won?"

Indeed, during political campaigns, -media have been
accused ,¢cf "horse race journalism,"™ which involves a
greater emphasis on who.is winﬁfﬁ@ or losing, rather than
on the substance of the campaign. This also entails
greater  coverage of the péisonas of the.candidates rather
than tﬁe'iss;ggr<%nd of'the daily campaign events rather
than enduring trends. (Nimmo & Combs, 1983, ;l 48; Ranney,
1983, p. 57).

Lang and iang (1979) point out that the exact meaning
of_communication in the-megia is not always evident to the
audience when encountered initially. First impressions are
ofteﬁ modified when compared to supplementary information,
such as the reaction of credible mass media resources.
Significant communication events; such as telévised-United
States presidential d;bates, elicit further communication,
includiﬂg interpretive comment by the media. For example,
Bennett (1983, p. 36) érgues that the reéson given by
Ronald Reagan's top aide for the president's unwillingness
to compromise on a tough budget proposal submitted to
Congress was becauﬁipany show of'compromise or weakness was
undesirable, since’khe media cast éverything in terms of

"winning" or "losing".

J
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Political Instant Analysis

The notion that the media depict winners and losers is

demonstrated in their use of "instant analysis." According

to Robinson (1977, p. 17), "Instant analysis is a critidala

extemporaneous commentary provided by either'the network

~

journalisté or their invited guests immediately fbllowiﬂg a

majoxr television address." The Nixon-Agnew administration
viewed instanﬁJanalysis as a plot to neutralize potential

poiitical gains from major television appearances (Lang &

~Lang, 1979, p. 298).

With respect to -instant analysis, Avery (1979) argues

that:

It is through 'instant analysis' of
television newscasts following a state
of *the union message, that many
Americans gain their only understanding
of what the president's goals and
legislative objectives might mean to the .
country. Left to their own. initfiative,
relatively few citizens would make the
necessary effort to place important
events into.théir proper historical and

— social context.

Since television is considered to be the most
& . ' +

believable and crediblé news medium,. the public appears to
have fallen for the "myth" of objeéZ?vity. However, neﬁs
does not mirror reality but distorts it due to a‘number of
organizationél, legal and economic constraints. In

addition, the outcome of events is instantly analyzed for

—
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the public by media experts of questionable .objectivity.
If the people were to accept this iﬁformation at face
value, the result of all of this coulé be a misinformed dr
uqinformed voting public,  which could pote?tially,affect
democracy. . - SR

In the past, instant analysis has been examined as part
of what has been termed an "administrative’approach" to
research in the Social Sciences (Lazarsfeld, 19415.
Administrativé researchers employ methodology which permits
sﬁpport of the status quo as they strive to defend or
strengthen the ekisting political economic order. An
e;ample of this is Persuasion Theory. This theory is based
on the assumption that opinions, 1like other habits, will
persist, unless fhe person undergoes a new learning
experience. This can be accomplished through exposﬁre to a
persuasive communication which contains arguments why tﬁe
new opinion should be accepted. An individual is considered
to have accepted a new opinion, if "...when presented with
a given question, the individual néw thinks of and prefers
the answer suggested by tﬂe communication to the'one held
prior to exposure to the communication (Ho&land, Janis,‘and
Kelléy, 1953, p. 10). The main factors in persuasive

communication assumed to be responsible for producing —

r Y ‘ ‘ .
,opihion change were considered by Hovland et _al., (1953) to

£
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be: exposﬁrfa %g the recommended opinion, which stimulates
the individual to think of his initial opinion and the new
‘oﬁinion;-ihcentives or reinforcementé ih,tﬁe message such
as arguments or reasoﬁs which constitute "rational" or
"logical" support in order to acquire acﬁeptance of the new
opinion. S

Persuasion Theory involved such experiments as those
conducted by Hovland andﬁhis associates for‘the Information
and Education Branch of the United States Army (Hovland,
Lumsdaine & Sheffield, 1949). Thé purpose of these étudies
.waé-to measure the impact of the seven "Why We Fight" films
used to indoctrinate recruits in the United States. The
. most noteable of theée was a 50 minute film called Egg-

Battle of Britain, which was designed to increase

motivation and to instill confidence in the British

-
-

allies. | - _

Additionally, Hovland et al., (1953)';éported
experiments involving the use of instant analysis. Thé
studies showed‘that rebuttal from credible sourées,:or from
anonymous sources which reflect the audiénce's originalh
predispositions, .can erase or weaken_the effects of a
éersonal or mass media appeal. - 3

Robinson (1977) based his instant ahalysis experiment

on Persuasion Theory. The experimental groups were used to
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assess the impact of the controversial CBS documentary{
"The Selling of the—Péntagon,“ when presented'with or
without some form of analysis. One experimental group
viewed opinions by the following "credible" soﬁrcesb Vice
President Agnew; the chairman of the House Armed Services,
Edward Hebert, and the president of CBS News, Richard
Salant. ..

A second group viewed confederates, acting ‘as local
journalists; paraphrasing the remarks of the three soufcés
above. Based on Persuasion Theory (Hovlahd et al., 1953),
és pred}cted,‘viewing of eiﬁher set of interpretation
tended to reduce.changes in opinion b;oughf about by the
documentary. However, those who. viewed the iPstant
analyses by Agnew,'Hebgft and Salant displayedwnégative
attitudesbtoward_the offices and authorities involved.

The use of néws commentary on tﬁe 1976 presidential

. . )
debates -and on "who won" also was.studied in an experiment

by Lang and Lang (1979) Groups completed
pre-and-post~debate questionnaires. A '‘control grouplyiewed
the debate together in a classroom and completed the
questionnaire immediétely afterward. %he other group
viewed the debate at homé, in school dorms or whatever

setting was available, and cémpleted their questionnaire

.
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four to seven days following the debate. Their responses
were considered\td'be contaminated because within that time
period, the news media had provided commentaries with
respgct to the outcome of the debate. A Gallup poll
indicated that Ford had won the debate, and a local ?oll
“¢onducted by Newsday had conclﬁded that Ford was the
victor. V ¥

The results sHowed that the control group said that
.Carter won the debate by roughly a seven—to—four margin.
The splits were mainly along partisan lines, but Carter did
better among persons who were not partial to eifher
candidate. The contaminated group judged Ford to be the
winnqb by roughly the same margin. Those with no prior
preferences believed that Ford had won. The reason for
this difference could be attributed to, the éxposure to
post—débate éﬁmméﬁtaries experienceq/;;—the contaminated
group, which were not availagie to the control group.

However, gﬁfcourse, experimental controls were lacking

T | .
' d;/may be argued that Persuasion Theory is not

"appropriate" for the study of instant analysis, because
administrators may use it to focus on how they can better

manipulate. In this respect the social scientist,
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", ..wants to éontroi man's feactions as physical scientists
want to control and manipulate othefhphenomena.",.(Smythe,

1981, p. 251). | - r
| Smythe also argues:that the model for Persuasion Theo:y

is HaroLd Lasswell's paradigm, "Who says what to whom

through what éhannels.with what effect?" With the use of

this model only a one-way flow of messages is looked at,

from the Consciousness Industry to the audience. Audiences

are defined in terms of the types of messages addressed to,
them (e.qg. soap\operas, violence, etc.) rather than
begihning with audiences as commodities, doing a pé;ticular

kind of work, such as buying a specificfprbduct, or voting

fpr_a political candidate. .

Another approach in the administrative research vé}u
that has:pééi applied to instant analysis is agg;da
setting. McCombs and Shaw (1977, p. 5) argue that people
learn not dnly factual informatién agout pﬁblic affairs
from mass communication but also the amount of importance
to attqph’toﬁan issue; in the selection process, editors
and broadc;sters shape‘6ur social reality. During election
campaiéns,‘to a large degree, the news media determine the
-salient is;ues‘ thus setting the ;agenda"”for the

. . .

PR
-
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campaign. McCombs and Shaw stress that:

This impact of the mass media - the
ability to effect cognitive change among.
individuals, to structure their thinking
- has been labeled the agenda-setting
function of mass communication. Here
may lie the most important effect of
mass communication, its ability to
mentally order and organize our world
. for us. In short, the mass media may
not be successful in telling us what to
think, but they are stunningly
successful in telllng us what to think

about.

McCombs and associates have conducted a number of
studies which veiify»the agenda-setting function of the
mass media. McCombs and Shaw (1972) investigated agenda
settin durlng the 1968 United States presidential

campaign. The results showed that among "undecided voters

in Chapel Hill, North Carolina, the political issues
. . . -

Fa

‘emphasized in the news media and those voiers regarded as
key election issues were highly correlated.

However, there are also problems assocmated with the
use of age;%a -setting  to-study- instant analysis. Some
agE?da—setting research takes ;QJoverly-simplistic,
positivist approach (Winter, 1981, and Eyal, Winter and
DeGéorge, 1981). They tend to serﬁe the purpose of the
Consczousness Industry by—focu551ng efforts on finding
501ént1f1c and irrefutable evidence for_mlnor media

effects. However, these effects are not only minor, but,

]

ﬁ;ﬁ | 37
’4



o
it m / be argued, intuitively obvious. -While focussing on

these media effects, agenda-setting researchers have
»- -

ignored important issues, such as the ramifications for

democracy. _ ; ; Jj

An alternative approach is needed to study the effects
of instant analysis.
Smythe (198l1l) maintains that social\sc;encgﬁhas avoided

recognizing and dealing with the reality of the audience .

o ~

13 .
commodity. Mass media produce audiences to market

s

. commodities, candidatesg, and issues.

| -8Smythe argues that for virtually‘éveryone, all the
time, their "Yconsciousness™ comes from the mass media.
Smythe (1981, p. 271) defines consciousﬁess as:

: The total awareness of life which people

. have. It includes their understanding
' of themselves as individuals and of
their relationships with other —

indivi ls- in a variety of forms of
organization as well as with their

natural /environment. Consciousness is a

dynamic procesz. It grows and decays

with the interaction of doing (or
--practice) 'and cognition over the 1life

cycle of the individual in the family -
and other social formations. It draws . ///
on emotions, ideas, instincts, memory, )
and all of the sensory apparatus. - (”f

'Iq his view, today's mass media are the .central means | of

forming‘attitudes,'values, and buy%pg.behaviour, which he

refers-to as consciousness in action. -‘Smythe (1981, p. 26)

38
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stresses that the principal function of commercial mass
media is to set an agenda 'r the production of

consciousness with two mutually” reinforcing objectives:

O
6 l. to mass market the mass-produced
%1_4 consumer goods and services generated

by monopoly capitalism by using
audience power to accomplish this

2. to mass market legitimacy of the

% end; , ) &

state and its strategic and tactical

policies and actions, such as

election of government officials...
Therefore, Smythe argues that the principél’functioﬁ of
commercial mass media is simply, "audience power", defined
as, “...the.cohcrete product which is used £o accomplisﬁ
'the'economic and political tasks which are the reasonsﬂfor
the existence of the'ﬁ?ss media™.

Smythe maintai§s§¢hat consciousnesslcomes from -real
life experience, thch includes interactions with other
people and fhe environmeht. 'Tﬂe‘masé media of
communicaﬁionﬂproduce consciousness thfdudﬁ the uée of £he
following tools. The mediz haﬁé.the‘advgntage of being
first. Smythe (1921, p.‘3%5) clgims that, "To the extent

that the mass nedia present new issues they have immense

power to create the kind of opinion they wish to create on

such issues." This refers to the agénda-setting function,
!;' . .
- . g
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or the process that the media go through to select possibleaf
topics; The media also have.the power of canalization and
conversion. The former réfersAto the notion that opinions
or behaviour pregented in‘the media appeéar to the audience
to be a mode.of satisfying théir,existing needs. The
"bandwagon effect" is a form of conversion which involves
the media\switching sides’to be on what is’genérallf
'perceived to be the winaing side. . Anpther tool employed.by
the mass media is the dfawing of explicit conclusions,
rather than allowing the audience members to draw

4

conclusions for themselves. One way in which*ﬁhe media
draw explici£ conclusions.is-through instant analysis. The
use' of the toals is another indication ofrhowithe
television/ news média distort reaiity, in addition’to the
biases and constr#ints discussed above. C
Although't‘levision news émploys these deghces,
audienceé‘%fil perceive it to be the most creéible.zgd
believable medium. Altheide (1974)'reminds us.that
television newscasts are the main source for news and ére
consideréd tj;be signifiéant events,_fhereforé, theré will
be a significanf public émpact. He states that, "While TV
news may give us superch1al acquaintance with some events,
t e reports are helping to shape the public consc1ousness

«

'and, ‘therefore, the future of our society" {(p. 27).

4
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This is a serious consideratioﬁ, when looking at the
democratic process, and the electicn of public officials.
Devices such as instant analysis may appear to be
relatively innocuous. However, the media pfoduce
coﬁsciousness in order for audiences cofpurchase—;articurar
products and vote for particular candidates., This is very
powerful sihce their livelihood depends on the actions of °
the audience as consumer. In addition, the audience
éerceives television to be believable and credible,
Therefore, voting decisionc may’beimade as a result of
information received from "expert", credible sourcee of
instant analysis. -The use Of instant analysis in the media
is one way in ﬁhich th ideal of democracy can be

threatened, due to the potent1a1 1nfluence on the

4

_electorate s decision making.

/
ﬂ/
_\\\ Summary

In sum, in this chapter it has been argued that .
~positivism has formed the dominant research paradigm &nd

e 7 philosophy of social science inquiry.. This world view has
been\zﬁe malnstay noﬁ only of disciplines such as
psychology and soclology, “but of thelr amateur 11‘ators in

the field of journal;bm. Just as the positivist social

sciences,haﬁe subscribed to the notion of 'objectivity', .so.
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too has joﬁrnalism. Thiéidéspite telling criticisms of the
application of this approach to academic and popular forums
alike. _ - o T

Although relied upon by journalists, the concept of
objectivity is far less defensible as a media canon than it
is as a pillaf of positivist social sciences. News
credibility, especially TV news, remains high, despite a
plethora of critical literature. As a result, the public
remains unaware of the political-ecoﬁomic motives of the
Consciousness Industry, ahd at the same- time vulnerable to
manipulation, distortion and salesmanship which reflect
those motives. By reducing democracy to merely anothe£
mechanism of the marketplade, this‘ proces;.s is one way in
which its céntinueé survival i; thrgatened. A °

This discuésion"leads to the ﬁocus_othhe current
study: the role of political instant‘aﬁalysis. In the
past, instant analysis eithéf paé been ignored as a topic

] {

v . ) .. . .
of reggarch, or has been viewed from an "administrative"

perspective. Persuasion theory and. agenda setting provide

two examples of the latter; The present study” will examine
pelitical instant_analysié~from.a more critical framework

provided by Smythe (1981)>\\Qn1ike McCombs et al., who

assert that.Fhe media oﬁly_tell us what to think about, or

how to prioritizZe certain issues, Smythe argues that they
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determine our very consciousness: hence the term’
"Consciousness Indﬁstry".' In" the process, the media use
such tools as drawing explicitﬁconclusidns, réther than
allowinéxaudiences to-draw fﬁeir own. In ﬁhis~yay,
so-called "inétant analysi;“ is a to&l used by the media in
the'production of conscioﬁsnessi 'Hence, according to
Smythe, tools'sgch as instant analysis form the means by

which the media impact on public attitudes, values and

behaviour.

The Current Séudy
There are three potehtial major effects of po}itiCél
instant analysis that will be closely examined in the
Al .

current study., The first involﬁes the notion ‘of horse race

journalism (Nimmou&_Coﬁbs, 1983; Ranney, 1983), and whether

people perceive .certain chndidatgs as winners, and otHers
as 105érs, due to the information recgived by fhe media .«
The'secéndﬂgsjor effect to be studied is which particulaf
candidate is chosen as the winner, specifically, will the
subjedts choose the fanqidaté‘favoured in.the instént
analysis. The third \effect that fequires examination is
whéther fhe subjects ué the same language as used in the

instant analysis. These three potential effects of instant

analysis are based on Smythe's view of agenda-setﬁing‘
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theory. Therefore, the use of instant analysis in the
'media will result in the productioﬁ of consciousness, and
subjects will more likely say fhere is a. debate winner, say
~ the candidate favoured in the instant analysis won the
debate, and use the same languaée to describe the event as’
used in the instant analysis. |

The curfent skudy extends a pilot study condﬁcted by
the Communication Studies Department at the University of
Windsor in 1982?Ttuurtney, Anderson,“Caﬂdussi & Hermanutz,
1982). In that study, a second year joufnalism'class was
used. The class was divided into two groups, and each was
shown a 15 minute.videotape of a."neutral" ‘portion of 5
- debate between the two main mayoral candidates in a
municipal election in the Ci;y of Windsor. The videotabe
included‘a summary bj the local anchorpersong?olléwing the
debate. However, in one version, viewers were told that
candidate A was the clear winner, with a‘;;;;ary of the
supposed 'strong' points of their answers and a critique of
the responses by candidate B. Inﬂthe second version,
viewers were told the reverée, that candidate B was the
clear winneé with 'a summary.of the 'strong' points of his
answers and the 'weak' ppi£t5‘of candidate A. |

After viewing.tﬁe ﬁideotape, students were instructed

to write a news story, as a normal class assignment, and to

complete a questionnaire.
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‘The results of the study indicated that subjects were
more likely to éay they "'would vote for the candidate
favoured in their experimehtal group. With regard to the
articles written by the student journalistsﬁ gréup A made
more favourable and fewer unfavourable sfatehents about
candidate A. The reverse held with Group B. The subgects
also were more likely to say."thei;" candidate woh the.
debate, rather than calling it even. Finally, subjects
used similar words and phrases used by-thé.anchorpgrson in
their description Qf_the debate. “

The hypotheses for the current study were based on the

results of the pilot study and Smythe's (1981) theoretical

e

framework.

vaothesis One

Subjects will be more likely to say they will vote for

the candidate favoured in the experimental manipulation.

. Hypothesis Two

Subjecta will be more 1likely to “say the candidate -
favoured in the egperimental maﬁipuiation.WQn—she dgbate.
Hypothesis Three

In the news stéries the students write, subjects in the
experimental groups will be more likely ég say there is a

winner than will those in the control group.
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Hypothesis Four

In their news stories, subjects will more likely
mention positive statements about the candidates favoured
in the experimentil manipulation, and mentio&gpore negative
statements about their opponents. |
Hypothesis Five ‘ -

In their news'stéries, subjects likely will use the
same words as the anchorman did in his description of the

candidates as part of the experimental manipulation.

&
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This section discusses the experimental design used in the

METHODOLOGY

current study, and the threats to validity involved in the
design. A detailed description ofrthe treatment
conditions, the experiment, the dependent measures, the
conprol variables, coding, and a description of the samble
are also included.

The experiment involved a four group postuﬁést oniy
design, with three treatment groups and one control group.

This type of éxperimental design controls for threats
to internal\val&ﬂity, inecluding: selection, pistory,
maturation, testing, instrumentation, andlmortalkty.
Hoquer; it does not control for th;gigsfto external
va/igity, or the generalizability of ﬁhg.results. One
problem with~usingfuniversity students as subjeéts in -
experiments is generalizabiiity,‘because the studentg are
not "typical" of the public at large. In the pfesent
experiment, subﬂects viewed an edited version of an
eieét{on debate thaf had been televised over two months
previously. With respect to external validity, one can
argue that in real iife, people would nhot have the
opportunity to view a televised debate more than once. rYet

only 22 percent of the subjects said they had seen

s
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at least a little of the televised debate, and 37 percent
said they had read ébaut or seen the outcome of that
debate. -

However, Campbell and Stanley (1963, p. 18) maintain
that "...thé 'sucéessful' sciences such as physics and
chemistry made th%;r strides without any attentidnfto
representativeness (but with great concern for reﬁeatabil-_
ity by independent. researchers)". Experiments  are
benefi;ial in that they are attémpts to get at causal
factors by controlling for other variabies. Although the
preSent-study canndt be generglized to the population at
iarge, it éan pfo;ide a framework withiﬂ which future
studies can be conducted. } |

The treatment conditions involved, four Videotapeé:
Each tape included the_same 15 minute segﬁent of the 90
minute felevised debate held in August 1987 between the

three Party‘Leaders, David-Peterson;_Larry Grosssman, and

-Bob Rae, for the Ontario provincial election of September

10th, 1987. The debate was edited down to a 15 minute
version consisting of -three segments. Peterson and’
Grossman debated in the first segment with respect ﬁo the
budget surplus. The second ségment regafding help for the
disabled was debafed between Rae and Grossman, and the
final segment between Peterson and Rae dealt with auto

insurance. The three _segments of the debate were selected
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because they were thought to be equal, with no jparticular
candidate outperforming thg others., /LQ:‘TI
The debate segments/were shown to a pégel of

people .selected from a Communication Studigs class. Six

nine .

of the nine people on the panel said there-wasjno clear
winner, and Peterson ana Rae were eachfselected as the
winner by.i person. Most of the panel of nine had not seén
the debéte.' Tﬁe edited version of the debate selected for
the study was considered to be heutral, baSedion the,
judgment‘bf the panel.

Four copies of the quafter—hour debate were made, and
the assistance of one of the news anchors for the only
local television station was obtained for the experimental
manipulation. An identical introduéﬁion was added to each
of the four videotapes with the news anchorlexplaining that
the viewers were being taken to Queen's Park in Toronto for
a debate between the leaders‘of‘Ontario's main parties.

The local anchorperson provided a statement. when each
segment finished about which leadérs had just debateéd and
who was to be featurea'in_the'upcoming debate segment.
This served to reinforcg the identity of the ieaéers.f In
addition their names were-cproma-keyed as the .leaders
spoke.

A summary by the local anéiorperson folloved  the

debate. In all four versions this included the names of
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.:the three lgadgrs and parties and the fact that three

thémes.were debated: use of the budget surpius, help for
the disabied, and auto insurance. F;llowihg this, in one
version,lthe news anchor said Peterson won both his debate
segments, and Grossman and Rae tied on the disabled, with a
summary of the 'stroné' points‘of Peterson's answers and
the 'weak' points of the other two leaders. In the second
version, viewers'were told that Grossman had won both of
his segﬁents and that Peterson and Rae tied on auto
insurance, - with é“summary of %Egssman's 'strong! points,
and ?eteison}s and Rae's 'weak' points. A third version
‘involved Rae winning both ‘of his debate segments and the
other twb coming to a tie on the budget, with a summary of
Rae's 'strong' points and 'weak' points of the QEB?%S. In
the fourth version,>only the introduction of the summary
poftion was used, indicating the names and three thémeé; no
mention was:'made of anyone win 'ng,’nor were strong or weak
poinﬁs of aﬁy leaders mentioned (See Appendix A for news
anchor's introduction and summaries) .

One hundred and thirty-five undergraduate students
served as subjects. Five cases were later removed from the
study‘because the subjécts indicated 1in response to a
question on the questionnaire, that they understood the

correct purpose of the experimenti
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Two classes, made up of 91 students, each were.randomly
assigned to four treatment conditions. One group remained
in their classroom znd the other three were taken to other
classrooms on the University campus w}th a group
supef&isor. A third class, made up of 39 second year
journalism students was also used but subjects were not
randomly assigned into groups. The four journalism labs
for that class were held seﬁ%rately on three days during

one week and were used instead.

Although this third clasg was not randomly assigned,

Al

'thére should not be a selectioni%ias. Since students had

already selected themselves into that particular class, the
labs chosen by the students were Baséd on their timetable;
making all groups comparable.' Crosstabulations were used -
to determine if there were any differences between-the four

treatment-groups in the journalism labs with‘respeﬁt to the

following control variables: party‘voted for in the recent

Ontario election, party affiliation, whether subjects saw

the televised debate between the three leaders, whether

they réad‘or heard about tpé debate's out&gme, tpeir
knowledge about who won the election, subject's uﬁiﬁexsiﬁy
mafﬁr, year of study,jsex, perceived believability of
television news, and their level of interest in politics.

None of the control variables were significantly related to

-

51 f ¢




.

- ~

treatment groups. - Therefore, although the t;pdfment—

groupé were noit randonly aséigned for this class, it
appears fhat there was not a selection bias,_ s
Crosstabulations were also'used.to dgtermine if there
was any relationship between the four treatment conditions
overall and theé control variables listed abové. None of
these control variables were significantly related to
treatment condition. In‘othef wdrds, as far as one can
determine with é\pgstﬁexperimental test, the randomization
seemns to have worked, so that there is no selection effect.
~ - In total, there were 34 subjects in the Control Group,
31 in thé 'pr Peterson' group, 32 in the ‘pro Grossman'

group, and in the 'pro Rae' group there were 33 subjects.

Each of these four groups wviewed a different version.

The students were told at the beginhing of the class that a

Communication Studies Department wide study on newswriting

was being conducted. They were also informed that for this

-exercise they would view a 15 minute videotape of an

election debate, and then they would be asked to write a
brief news story and answer some questions. The two
classes, in which three groups moved to other rooms, were

‘told that the class was being divided into sm#ller rooms so

that everyone could see and hear the television monitors .

“(See Appendix B).
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. -Fhen the grouﬁs were ‘ready to view the yideotabe, the
group supervisor reminded everyone te pay close attention
and take noteé for the"news stogy{ ﬂAfter viewing the-
videotape, subjects were asked tg{ v?éite ';':1 brief ne_;vs story,
two or three paragraphs long, about the debate. Subjects
aléd were asked to complete a Pbrief questionnaire after
they handed in their stori%g. The reason given-fof the
guestionnaire was £E;E some background information Q%é

;}needed for dopparison purposes in this exercise, and that
no names were used so the information was anonymous,
Subjects were given a_30 minute deadline to comﬁ;ete both
stories and questignpaires (See Appendix C for Instructions
gi\'ren).Q . |

The‘qﬁéstionnaire adminisiered after'thé news writing
exercise consisted of 26 questions. The dependent measures
inc;uded the qﬁéstions which asked suﬁjects: who would they

’vbte for if they cou;g vote directly for one of the. Party

' Leaders for the 0Nffice of Premier of Ontario; and who would
they say:won‘the debate‘having just watched it. A number
of affective measures were also included in the form of
scales . from one to ten, which rated the.leéders on the

followi&?: competency, cariﬁgg nervous, experienced, prone

to argﬁe, emotional and prepared|to lead government.
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Questions for control variables ware asked throughout‘
the qqestionnaire.- These inciuded:'university major, year
of stﬁdy, sex, wﬁether subjects viewed the televised debate
'in August, . whether subjects read or heard about the outcome
- of the debate, how subjects voted in the recent Ontario
Provincial Election, political party affiliation, whether
subjects knew who won the recent elebﬁion;y;evel.oﬁ{inﬁer~
est in politics, believability of teievisig;; and eﬁbopen-
ended question to determine whether subjects wers aware of
the purpose of the exercise. 1The'ranking of the three
debate themes‘from most to third most important was also
included as a cpntrol‘measure, |

Other questions were included to tie in with the'eews—
writing exercise disguise, such as whether subjects took
communication courses in high school, or had taken the
Communication Studies journalism course (See Appendix D for
questionnaire). _ j - “

The newstories were coded by a total of 11 people, with
the author ceding'the majority (67 percent). The
coefficient f@iabirity was .96.  There 1?4

different coding sheet for each treatment group. For all

four groups the coding sheet was broken down into several

4
. L] L) ’ » L]
sections. The number of times each leader was mentioned in

a negative, neutral and positive way was coded. The .

L
. .
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-,
stories were also coded as to whether there was mention of.

a clear. winner or not. In addition, whether the stories
included a specific leader winning both segménts or each
separate segﬁent was -also codéd.r The mention of a tie
between leaders was also included. The use of the news

L /
anchor's introductory comments was coded into "not:

-mentioned", "some similarity" or "very close/exact"

categoties. Two further sections were included for the
three groups that feceived experimgntal'ﬁanipulation, buf
noﬁrthe ;ohtrol group. -These coded the number of specific
words used, which were included in the news anchor's
summary, and éhé number of the news anchor's phrases that
were either copied very closely or héd some similar}ty (See

Appendix E for coding sheets).

Description of Sample -

The sample con51sted of 56 subjects from a first year

1ntroductory Communlcatlon Studies class, 35 students fromi

:-:D:J
a second year communlcatlon theory plass, and 39 students

from a second year journalism class. About half the

subjects had taken more than five communication courses.:

Eight-two percent of the subjects listed Communication

‘Studles as their major in unlver51ty w1th others in

Political Science, other Social Sciences, and Arts. Most

[
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of the subjects (71.percent) were in first or second year
university. There were slightly more femélés.057 percent)
than males. More than half (56 percént) of the sﬁbjéct;
said Windéor/ﬁssex Céunty was their.homejtown. Both of,
these latter figures reflect the_makeup-of University of

.

Windsor Comunication Studies students. . -
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RESULTS

This section discusses the effect of the treatment on:

yhom subjects would vote for, based on their response to
ol

v
the questlonnalre, whethea_or not subjects percelved there

-
was a winner in response to the open -ended news story.

whether or not subjects chose the same debate winner as

deplcted in the experlmentql manlpulatlon in response to-

both the questlonnaire and the opeh-ended news stories; the

huse of'p051t1ve ‘statements about the favoured candldate,
&

and negatlve statements about the opponents in the news

stories; and the use of the same words as the news anchor's

in the description of the candidate in-the news stories.
For éach Hypothesis the bivariate results are discussed
first _in ‘terms of ceusality, followed by a d;scu551on of

control measures, which go beyond causation. Two different

type%,of variables were used as controls. The first, is

‘ ‘ / . ,
whether or not subjects have a directional commitment to a

party, which can have a possible direct as well as possibly =

i

"

an interaction effect. Believability in televisioQ\news"

and:level‘of interest infpolitics ware also usei as
controls to determine whether or not there were any
interaction effects, because they provide conditions under

which the effects could_be expected to beﬁstronger or

weaker. It is expected that those . whé have low

believability in television news would be less likely to be

p
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affected by instant analysis. With respect to interest in

‘ politics, those with lower interest in politics-should more

~ strongly be influence&iby instant analysis than those with

Y

high interest in politics, who would be expected to have

their own strongly held views.

Hypbthesis One
The first hypothesis suggested that subjects would be

more likely to say fhey would vote for the candidate

favoured in the experimental manipulation.

A crosstabulation was used to determ%ﬁq#yhether there .
were any differences among the subjects in the four treat-
ment conditions, in whom they would vote for ?irectly among
the three leaders, if dlrect electlon of a- Premler were
possible. Voting behaV1our is used as a dependent varlaﬁle
in;the study because voting directly for'the Pre aer‘oﬁ
Ontario  is a. hypothetical situation and does not.refer to

past behaviour as in the control variable'uséd,\which

r

measures how subjects actually voted in the last Provincial

election. ‘ .

As indicated in the analyals presented in Table 1, a

51gn1f1cant relatlonshlp was found between the leader

‘sub]ects would vote for and treatment_group. {FPlease note .

that throughcut the analysis, the .05 level oflgignikicénce

is used.)
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Forty-five percent of those in the Control group said
they would vote for Petersdn; comparéd to 61 percenf in the
'pro Peterson' group and only 22 percent in both the 'pro
Grossman' and 'pro Rae' groups. In the céntrol.g;oupt 24
peércent said they would vote for Rae, while.agﬁﬁaans 47
percent in the 'pro Rae' chose Rae. This coﬁpgzgﬁ to 28
percentvin the 'pro Grossﬂ£:{'group; and oniy 10 perceﬁt in
thé"pro Petergon' group. Only nine fercent of those in
the control gréﬁp said they would vote for Grosghan, while
22 éercént of the subﬁééts ih the-'pro Grossman' group said
they would vote diréctlf for Groésﬁan.. In compérison,'éﬁly
13 percent in both the 'pro Petersor' and 'pro Rge' groups
said they would .vote for Gréssman. Whil? Grossman fared
less well in his group than the other lgaders, he does

better here than in any other group. In the '‘pro Peterson’

group a majority of subjects said they would vote for

'Peterson, and in the 'pro Rae' group, a plurality said they

would vote for Rae,

Crosstabulations were Used to control for party

~affiliation. The relationship between which leader

subjects would vote for directly and the experimental

manipulation disappeared for those who 8aid they were

Progressive Conservative, Liberal, or Independent. - The

relationship held for subjects who said they were

/
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affiiiated with the New Democrat Party (results not -
sho&n). t Therefore, the results showed 6niy partial Suppoft
~ - for Hypothesis One. The subjects' choice of the leadéi(:
they would vote for was primarily related to pértisanship '\\;
_for those subjééts who said they yere affiliated.with all

political parties except the NDP.

TABLE 1
- TREATMENT GROU]?- AND WHO WOULD VOTE DIRECTLY FOR
. ‘ . ‘

Vote Directly : Treatment VE

for ' ’

Peterson Grossman Rae Control
Grossman ‘ 13 22 13 9
5
Peterson . 61’ 22 # 22 45 - -
Rae 10 . 28 47 24
o Undecided 16 28 19 21
Total 1n0%" 100% 101% T 99%
f {
N ' ' 31 32 32 33 P
—
Totals may not add up to 100 due to rounding
X? = 20.78, d.f. =09, p. = .0137
N -
A
o
p
, 60 -



. Hypothesis Two

The second hypothesis maintained that subjects in the
tpeatment‘group would be more likely to choose the

candidate favoured in their experiméntal manipulation as

the winner of the debate. This was operationalized through"

both the responses to tﬁﬁ'questionnaire, and the news

stories.

Table 2 presents the crosstabulation conducted to

determine q&ether there were any differences among the

subjects 'in the four treatment groups on the,duestion of .

who won the debate, as asked in the questionnaire. As.a

baseliné, in the control group 57 percent said there wa; no
winrer. This compares to 26 ﬁercentror less in the three
treatment groups. Among those in the-cogtrol group who
chose a winﬁer,-30'percent_se1ectéd Peterson, 10 percent
chose Rae, and only three percent (i.e. one person) thought

. > :
Grossman had won the debate. 1In”contrast, 48 percent of

the subjects in the 'Pro Grossman' group said Grossman won,

'compared'to 14 percent‘in the 'pro Rae' group and no one in

the 'pro Peteréon' group. In the 'pro Peterson' group, 73

percent said Petersonvwon, whereas only seven percent of

the 'pro Grossman' group, and no one in the 'pro Rae! group
chose Peterson. éixty—eight percent of the sﬁbjects in the

'pro Rae' group said Rae won, compared to 19 percent in ﬁﬁe

'pro Grossman' grouﬁ and four percént in the 'pro Peterson'

61
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group. Thus the majority of subjecté within both the 'pro
Peterson' and 'pro Rae! groupsﬁwere likely to séy the
favoured candidate won, and a“plﬁrality of fhe subjects
influenced by the 'pro Grossman' ségment chose Grossman,
while in the "neutral" control dgroup a majority did not
choose a winner at all. |

In all cages, the results showed that significantly
more subjects ;hose the candidate favoured in .the exberimen-
tal manipulation within their group. Again,
crosstabulations Qere.used-to control separately for party
affiliation, bélievability of television news;, and int;}est
in polities. First, when controlling for partisanship, the
relatiénship hpld. Second, subjects were divided evenly
into groups of "high" and "low" levels of interest in
poiitics and TV believability. For both low anthigh
interest in politics, and low and high belieﬁabiiity in
television news, there ﬁere no interaction effeéts on who -
subjects said won the debate (results not éhoﬁh).

The sﬁbjécts' néw; storiES-were alsc used to test
..Hypothesis Two. The news stories were content analyzed,
and the number of debate segments said to be won by each
leader in the subjects' news stories was coded. Since each
candidate par;icipated i? two debate segments, the variable
ranges from zer6 to two. . |
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TABLE 2

TREATMENT AND WHO WON DEBATE
(Questionnaire Response)

Who Won Debate - Treatment

Peterson Grossman Raé Control
Grqssman' ‘0 | 48 ' 14 3
Peterson L 73 7 0 30
Rae | - 4 19 68 - 10
No Winner 23 28 18‘ /,57 '
Total . 120%' 100% 100%  100%
N | 26 27 28 30 |
- : P

x% = 92.89, d.f. =Q9, p.= .000

-

Tables 3 to 5 represent the results of Oneway ANOVA,

which determined differences among the four treatment

conditions on the average number of debate segments said to

be won by each candidate.
‘The mean”number of debate<ségments‘won by _.Peterson in
the 'pro Peterson' group was~1.14, which was significantly
differentlfrom all other groups as detérmined by.the
Séhéffé tesﬁ (Table 3).
Table 4 indicates that the mean number of debate

»
segments won by Grossman (.69) was highest in the 'pro

-/
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Grossmaﬁ'_group, significantly different from all other

treatment groups based on the Scheffé test.

TABLE 3

TREATMENT AND MEAN DEBATE SEGMENTS WON BY PETERSON
{(News Story)

F F ' | DF

Value Probability

15.3539 . 0000 ' ‘ 3/126
Group ' N : Mean
1. Control * 34 . .00
2. Peterson 31 1.14
3. Grossman * 32 .19
4. Rae * ' 33 . .00

* Denotes groups significantly different from the P
'pro Peterson' group at the .05 level (Scheffa).

The mean number of debate segments won by Rae in the
'pro Rae' group was 1.03, which is‘again significantly

higher than all other groups based on the Schefff test

(Table 5). /

S

Thus, in writing their news stories, in all cases,
subjects were significéntly more likely to say the
candidateé~favoured in their experimental manlpulat%on won
the debate. Mult?varlate ANOVA results indicated that when

-1

.party affi;iatidn was controlled for, the relationship

%
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. held. When interest in politics and believability in

television news were separately controlled fg;, there were
no interaction effects (results not shown).

For both the qgfstionnaire and the news stories,
subjects were more 1iﬁely to say the candidate.fa§oured in
the experimental manipulation won the debate. The

relationships held when‘controlling for partisanship. For

‘both measures, there were no interaction effects when

controlling separately for )interest in politics, and
-\ - ° .
believability in television. “-Therefore, the results showed

support for Hypothesis Two.

-

TAB

TREATMENT AND MEAN DEBATE SEGME WON BY GROSSBMAN
' : (News Story)

F . F ‘DF

Value Probability .
' - &

13.1062 .0000 3/126
Group N ' Mean
1. Control * 34 .09
2. Peterson * 31 . .03
3. Grossman 32 ‘ .69
4. Rae * ' 33 ® .03

* Denotes groups significantly different than the
'pro Grossman' group at the .05 level (Scheffe).

.‘;/'-
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TABLE 5 . o
TREATMENT AND MEAN DEBATE SEGMENTS WON BY RAE
(News Story)

F F DF
Value Probability g\
29.2262 " .0000 * 3/126 .
Grodﬁ/ N ' Mean
1. Control * : 34 - Y 4 .06
2. Peterson * 31 .00
-3. Grossman * 32 .06
4. Rae 33 1.03

* Denotes groups significantly different from the
'pro Rae! group at the .05 level (Scheffé).

Hypothesis Three | : ‘ j

This hypothesis maintained that in their news stories
written in the experimental groupéT{;ubjects, ould be more
likely to say there is a'winner than would those in the
control group, a result which WJE obtained with a question
on the guestionnaire.

Table 6 shows the résults of a Oneway ANOVA. A aebate
winner was mentioned in a mean number of .58 stories in the
'proARae' groﬁp, the mean for the 'pro Grossman':group was
.47, and the 'pro Peterson' group mean was .39; in éontrast
the mean number of ~stories that mentioned a'winner.in the
control group was'ohly .12. All g?BuQs were significantly

different than the Control group.
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ANOVA results indicated that when party affiliation was
controlled for, the relationship held (Treatment F=5.3f
p%.ol, Party Affiliation\F=1.3, non significant at p=.28).
, Perceived believability of television news was
controlled for. There was still a significant treatment
effect among tﬁe high believability group (Treatment
F=7.02, p<.01). As expected, there was an interaction
effect: when analyzing the group with low trusf in
television news the treatment effect vanished (F=2;1,‘noﬁ

significant at p=.109). This result was as expected.

4

-

When intefest in politics was confrblled for, there was
still a significant treatment effect when the high interest
gfoup was analyzed alone (Treatment F=5,49, p<.01).
Héwever, there was an interadtion effect: when the low
intefest,group wa§ examined, the treatment effect (F=1.85)
became non significant (p=?i09). - These results wére the
opposite of what was expected. Those who said they were
highiy_interested in politics may have been more attentive’
to the videotape because they found it to be more
interesting. They may not be highly comﬁitted ﬁo
politics, but at Teast committed‘enough to pay attention.
Those whd said they had a low interest inkbolitics may have

been less interested in viewing the videotape and,

consequently, paid less attention. This may egb{?in why

AN ‘e '_ ¥
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those with higher interest in politics were more likely to
be influenced by the_insﬁant analysis in terms of statiné
there was a debate winner in the open-ended news stories.
Therefore, the results overall showed support for
Hypothesis Three. All experimental groups.wefe
significantly more 1likely to;say there was a winner when
~'writ%ng their news stories, thaﬁ was the control group; the
. effects were stronger where the medium TV was believed

more, and where interest in the subject matter politics was

higher.
- TABLE 6
TREATMENT AND WINNER OF DEBATE
(News Story) '
F ‘ : F DF
Value Probability
6.0169 . .0007 3/126
P GROUP , N Mean
1. Control , 34 .12
2. Peterson* . 31 .39
3. Grossman* _ 32 : . .47
4. Rae* "33 . ' .58

y - .
* Denotes groups significantlyidifferent from the control
group at the .05 level. .
. A .

Hypothesis Four

——

The fourth hypothesis suggested that in their news

stories subjects would. be likely to mentdon more positive

- -
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statements about the candidate fé;oured in the.expé;iméﬁta1~
manipulation and mdre'n?gative statements aSout the
fespective opponents., —

Oneway ANOVAs were conducted to determine whether there
were any differenées émong treatment groups .on the numbér
of positive and negative étatements ma&e for;each
candidate. . . .' ~ *

’ The dependent wvariable in the analyses‘béiow measures
overalllévaluationvof the candidate in terms, of the
statements made in the news stories. Thus negative
séatements were subtracted fsﬁm‘the égsitiye;ones. If
there were more positive comments than negative ones, the
overall evaluation would bg'positive._-Conversely, if
negative statements outnumbered‘positive ones, the
evaluation would be a negative number. .

Tables 7 to 9 ihdicate the results of the Oneway

ANOVAs.

+

In the . 'pré Peterson’ group,_the‘mean evaluation was
.98; while' the 'pro Grossman' (X = -.44) and 'pro Rae'
(?=-.46) gfoups gave ﬁegative evaluations of Peterson. The
mean-for tﬁe control group was slightly negative (-.09)
but not significahtly different from zero. All threé
groups wé;e“significantly different'from tﬁe 'pro Peterson'

group using the Scheffe test (Table 7).
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The 'pro Rae' garoup's mean Rae evaluation (1.52) also

was significantly higher than Rae's evaluation was in the

other treatment groups, (Peterscn.?”;'—.39, Grossman ¥ =

-.19, and Control ¥ = -.06) (Table 8).

Table\Q shows that the 'pro Grossman' group gave a,

‘poSitive evaluation of Grossman (X = 1.00) whereas the 'pro
-Peterson' (¥'=&m}l3) and 'pro Rae' (R =-.09) groups gave
negative evaluations of Grossman. All groups were sig-

nificantly diffg;ent from the 'pro Grossman' .group (Scheffé

_test). g

-

In all cases, more p?sitive statements wefermadeégbout

. . 4
the candidate favoured in the experimental manipulation,

"and more negative statements were mentioned about‘the‘two

opponents. ANOVA results indicated that when'party

foiiiatio% was . controlled fof,,fhe relationship held, and-

when believability in TV news, and interest in politics
. were separately controlled for, there were no interaction

effects. _Therefore,‘the results strongly supported

Hypothesis Four.

LN



A%ABLE 7

TREATMENT AND EVALUATION OF PETERSON
(News Story)

- F ‘ F DF
Value . Probability
17.7706 ©.0000 | 3/126
- Group I N Mean
1. Controlx, ** . 34 -.09
2. Peterson 31 ® .97
3. Grossman * f\\Bz -.44
‘4. Rae* ’ y 33 -, 46
n R ‘ .
* Denotes groups significantly different from the
'pro Peterson' group at the .05 level (Scheffé).
** Not significantly different from zero.
. TABLE 8
TREATMENT AND EVALUATION OF RA \
(News Story)
' F F . ~ DF
Value Probability
25.5164 . 00900 3/126
Group ., ° N . Mean
1. Control *,*x* : 34 -.06
‘2. Peterson *, %% 31 ' ~.39
3. Grossman *,*x%x - 32 ~-.19
4. Rae T 33 - 1.52
* Denotes groups significantly different from. the
'pro Rae'! group at the .05 level (Scheffé).
*%

Not significantly differéhﬁ)from zero.

3

R

B
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TABLE 9

/'“‘TREATMENT AND EVALUATION OF:GROSSMAN

Ndﬂ””ﬂ“*“(News Story)

F r DF
Value Probability
13.0151 | .0000 ' . 3/126
Group f‘N Mean
l. Control *, %% 34 .06
2. Peterson *, %% 31 -.13
3. Grossman .32 1.00

4. Rae *,%% : 33 ' -.09
* Denotes groups significantly .different from the

'pro Grossman' group at the 0.05 1eve1 (Scheffg).
** Not significantly different than zero:

Hypothesis Five .
This hypothesis maintained that in their n;ws stories,
. subjects would be mo;e'likely-to vse the news anchor's
¢ words to describe the candidate favoured in the
‘experimental manipulation. _ | v
Tabie 10 shows the results of the Oneway ANOVA.
éxampliﬁ/;f the news anchof's words inglude the followingi

relaxed, confident, emotional, tachnical, concerned,

'\
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haty

oy
self-assured, weak, and defensive. The suhjects'in the
‘pro Peterson' group were more likely to use the news

!

anchor's words to describe Peterson (%=.81). This was

significantly higher than the mean number of news anchor's

words: used for Peterson in the other treatment groups
-

usingthe Scheffe test. The mean number of the news

anchor's words used to describe Grossman in the ‘pro

Grossman' group was .38, which wyas significantly higher

than all other groups (Schéffé),_ The mean number of the

-
news anchor's words used to describe Rae was highest in the

'pro Rae' group which was significantly different from the

L.
. r

other groups.using tﬂé Scheffe test. 1In all cases subjects
were more likely to us% the news anchor's words to describe
the candidate favoured in the experiménﬁal maﬁipulation.
When partisanship-was controlledrf;r, ANOVX%results
indicated that the relationship feld. ANOVA results

indicated that when beiievability in television news and

‘interest in politics were separately controlled for there

weré no interaction_effecté. Therefore, these results
) Y :
supported Hypothesis Five. *
P-4 . )

kd
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TABLE 10

TREATMENT AND MEAN NUMBER OF WORDS
COPIED FROM NEWS ANCHOR
{News Story)

MEAN NUMBER MEAN NUMBER MEAN NUMBER
OF PETERSON OF GROSSMAN OF RAE WORDS
WORDS WORDS

Group
1. Peterson +.81%* .03 . .39
2. Grossman .09 .J8% .09

‘\\Qt/f. Rae .03 .00 1.03%
DF 2 2 2

126 A 126 126
F Value 12.1201 7.2509 9.4954
F Probability .0000 .0001 ..0000

N

* Denotes means significantly different from all
" other groups at’ the .05 level (Scheff€).

Other than specific words, other comments made by the
news anchor and copied in the news stories were tabulated,
although no hypotheses were made. This includes phrases
used by the news anchor as-part of the experimental
manjipulation such as the followxng. "concerns for the
problems of ordlnary wo&kfhg people", "drew upon'his paet

", and "confidently

experience as Provincial Treaéure

There were 29

argued that his government acted wisaly".

%Prases in the news stories that were somewhat similar to
th\ose used by the news anchor and Bﬁrases appeared

exactly the same. The number of/tlmes subjects wrote that

; ) {
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the qon—favoured caﬁé;ﬂltab\gied} as the news anchor said

e oS

-~ in the manipulation; was also examined. Thirteen pe;cent
of the total subjects referr;d to a tie in their news
stories. In addition, summary descriptive comments mdde by
the news anchor immediately following the debate in all

- four treatments, were repeated with some similarity’in 39

(::‘percent of the stories, and wefe copied very closely by 22
percent of the subjects. '

out of ﬁhe three issues presented, autoc insurance is
the most sallent for a group of students. Help for the
disabled would only dlrectly affect a small proportion of
the students, if any, and the budget sﬁiplus would "not
directly affe?t them. Duqﬁto the possible bias omrthe
issue of auto insufance among studenf®s, -it waé examined
: p e _ |
whether thgre were any di;ferences among the subjects in
the four treatment groups on the'felative importance df the
budget surplus, help for the disabled, and auto insurance.

. - No, 51gn1fléant differences were found among
experlmental groups on the’ flrst, second or third most
important issue. It is important to point out, however%l
that more than half of the subjects in all the groups choséh

= auto insurance-as the most important issﬁe. In the control

group, auto insurance was selected,as\first choice by 62

percent of the subjects, 53 percent in the 'pro Peterson'
‘ .r"'*«-..\\1 ~ Ny )
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group, 61 percent in the 7pro,Gréssman' group, andV63‘
percent of the 'pro Rae' group (difference not significant
ylat .05). | ’
Althdﬁgh no hypotheses were formulated, oneway ANOVA
_ was used to deégrmine whether tggre were apy differegces
' among subjects in the four treatment conditions® on their
ratings of the candidates for closed-ended affective
measures included in the questionnaire. An index for each

leadep”was created by adding the scales which were highly

Q : elated. These included, competent, ¢aring,

] N

gxperienced, and prepared to 1ea& governmént. In order to
eliminate the impact of systematic variation of
intra-personal means, a pefson's overall mean value for all
four scales was subtracted from the means of his or her own
separate scales, in order to'standardize the variable.
Rationale and procedure of this hanipulation are , explained
7 by Eféﬁg and_Hildebrandt (1979). 5
"“ff\ . Tﬁe_ANCVA results showed that the ratin@s'for Peterson

on these affective‘measures were'significantly higher in_~

A 7 a .
the 'pro Peterson' group than in the 'pro Rae' and ‘'pro
z , .

Grossman' groups. With respect to'Raejé ratinég, they weréﬁ
significantly higher in the 'pro Rae' group than in the’
'pro Peterson' group.' Grossman's ratings were not

significantly different among any of the four tqfatment

conditionsxh‘

8
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The relationship among all three gtoups held for the °

Peterson ratings when party affiliation was introduced as a

control. Party‘éffiliation also did“not hgve an effect on

L3

the relationship between the '‘pro Peterson'! and 'pro Rae!
groups on theif ratings of Rae.

These results confirm the impression from analyses:
reported earlier,ﬁ%;mely that thg Grossman message was
"hardest to swailow"; since Grossman personally and his

party hadliost so spectacularly at the polls a few months

before the experiment.

[
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DISCUSSION AND CONCLUSIONS

For The most part, the results showed that instant
analysis had a rather drama%}c impact on the experimentai
subjects. |

In responding t; the questionnaire subjects were more
likely to say that -the c§pdidate-£avoured in gie
experimental manipulation won.the debate. Even when ﬁarty
affiliation, believability of tgievision news, and interest
in politics were separately controlled for, the
relationship held. The subjects also were more 1ike1yfto
write in their news stories that the candidate favoured in
the e§£;;imental manipulation won the debate. This
relationshiﬁ held when individually conﬁrolling for party.
affiliation, interest.ih poli?ics, and believability in

television news. . T?ese results showed suppeort for.
Hvpothesis Two. The;efore, the instant analysis of the
debate by the local news anchd® had an_effeq¥ on which
leader was said to have won the debate.

In the neys stories ‘written by the subjects, students
‘in the experimental gr§ups were more likely to say  there

was a winner than were those in the control group,

therefore, supporfing Hypothesis Three. The

relationshi
3 /N P
held when party affiliati?P"was introduced as a control.
. . -\ bl
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Bellevablllty in telev1s1on news, and interest ﬁp politics
Wwere also controlled for. An interaction effect occurred
when analyzing believability in television news. It was
expected that those with higher believability in TV news
would be more easily influenced. However, among the low
interest in politjcs group, the'bpposite of whap was,
expected occurred. The reason for this could be due to the
hlgher amount of attention paid to the v1deotape among
those who said they were hlghly interested in politics,
compared to the low interest group.
. In their newé stories, subjects were more likely to
write positive—statefents about the candidate favoured in~
phe experimgntal manipulation and more negative statements
about the opponents. This reiationship also held when
controlling for party affiliation, believability in
telev151on news, angd 1nt¢rest in politics, whlch supported
Hypothe51s Four. The 1nstant analysis by the news anchor
'ﬁentloned positive statements about the favoured candidate,
and negative statements about the others, wﬁich had an
effect on the stories written by the subjects.

The‘?ubjécts %lso were more ljkely to'usé the news

anchor's words to describe the candidate favoured in thes

expegimental manipulation, in their news .stories. Tﬁfp

79 .
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relationship alis/Meld.when controlling for party
affiliation, interest in politics, and believability in
television news, therefore} supporting Hypothesis Five.
The-éypgct of the instant analysis apparently even extegged
to the usd of the news anchor's exact words.
In addition to words copied, subjects;also copied whole
phrasee used by the news anchor, and reneated.the comments
made by the news anchor 1mmed1ate1y follow1ng the debate
regardlng the three debate themes. |

-

To put the strength of these experimental effects into

%perspective, it is important to consider that not only had

the debate been televised'previously, (although only 22

percent of the subjects said they had seen anf\ef the

debate), but the election alrgedy had been held. This is

Yy

very \important, con51der1ng the one-51ded outcome of the”

P -

electjion. In the Ontarid Provincial election held on
September 10, 1987, the Liberals, with Da%}d ?eterson as
the>/ eader, won 95 seats, (i.e., 73 percent of the seats)
with an electoral vote of 47.3 percent. The Progressive

Conservatives won only 16 seats, while losing 34 seets,

. including that of the PC party leader. The New Democratic

Party, with leader Bob Rae, won 19 seats, losing 4 seats.
b :

Therefore, considering the outcome of the election, the:_
instant anal¥sis had quite a consmderable impact. Even

'Fheugh Grossmén,ﬁost,ln his own riding, and both the

i o\
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Progressive . COnservatlves and the New Democratic Party did
not fare well in the last Prov1nc1al electlon, the instant

analysis, as noted in the above hypotheses, had an impact
: ‘ P

for all three feaders in theIr-respective experimental

~_groups,

. ;;::heegi One was partlally supported. Although the
‘results showé&rthe subjects ‘were more 11kely to say they
would vote for the candidate favoured in the experimentai
manipulation, when party affiliation was cohtro}led for,

the relationéhip held only for those who said they were

affiliated with the NDP. It is not surprising that the

relationship did not heold for the otaer parties, since one

would expect that instant ana1y51s would haVe a’ greater
1mpact on s;bjects' decisions about a debate winner than it
wouid on voting 1ntent10n, a more behavloural measure. In
‘addition, due to the fact that the election had recently
been held, sub]ects ‘may have responded according’ to the
party they 'had just voted for. The fact that Grossman had

lost hlS own rldlng could also have influenced the

results. ‘Under these condltlons party affiliation has a

'stronger effect in some cases, when it comes to even
hypothetical voting behaviour, thanxdﬁd the treatment.
Exposure to only three minutes of instant analysis

~resulted in a striking impact in the -current study. This

e
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brief segment of the media expert's analysis contained

information about the debate winner, and words and phrases
used to emphasize 'strong' points about the winner and
'weak' points regarding-the-two opponehts. ~ Although
subjeots' hypothetical voting behaviour was not related to
the manipulation, the instant analysis d a dramatio

effect on their opinions about the favoured candidate.

Subjects were more likely to say the favoured candidate won

the debate, wrote more positive statements about the

-
&

" candidate favoured in the experimental manipulation and

more negative statemehts about the opponents, and were more
1ikely.to use the news anchor's words to describe the
candldate favoured in +he experimental manlpulatlon.
Therefore, this brief exposure to 1nstant ana1y51s had an
1mpact on the sub]ects, even though the electlon had been
held and the outcome was very one-sided. B

In'ChapterIOne‘it'was pointed out that objectivity ‘is

'. oonsidered to be an ideal in jourﬁalistic standards through

such principles as presentlng all substantial oplnlons in a
¢

matter of controversy -(Kent, 1981, p. 286). Television

news personnel perceive that they are holdlng up an

“electronlc mirror" to society (Ranney, 1983; Epsteln,

1973; and Altheide, 974) However, there is a grow1ng

body of ev1dence that opposes the metaphor that television

news mirrors reality, nd suggests that the "ideal" of

82 ' -
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_ objectivity is a myth (Altheide, 1974; «Gans, 1979;. Epstein,
1973; Q?d.Tuchman, 1978). In the current study, the news
anchor's instant analysis shaped the event by statihg'who
was the winner of the_debate, and'by emphasizing parts of:
the debate to sound positive for one candidate andhnegative
.for the opponents. Therefore,. as.Altheidei(ié74; p. 113)
argues, the information is "decontextdaiized“ and the
treatment by newsworkers altered "what happened"

However,ueven though telev151on news is distorted
'through such processes as 1nstant ana1y51sA it is the
dominant news source for North Amerlcans (Kubas,'1981
P,26) and is perceived to be the moit believable and
cfeddble mass medium (ﬁoper, 1987; Wilsoh and Howard, 1978;
Lee, 1978; Reagan and Zenply, 1979; and Abel and Witth,
1977). | '

Object1v1ty appears to be a myth yet the public
consider television news to be bellevable and credlble.‘-'
Instant analysis opens the p0551b111ty for manlpulation.
Putting the effects of 1nstant ana1y51s in. the context ofk‘
the myth of objectivity demonstrates 1t" importance. The_\v

impact of instant ana1y51s found in the current study

1nd1cates that the publlc 1s vulnerable to manipulation and

'dlstortlon.
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In- Smythe's (1981) view, audiences dre manipulatéd
c::J‘d . : )

~behind the screeﬁlof'objectivity to serve the economic

interests of the Consciousness Industry. Smythe points out

that in the political arena, the intent of the media is to

hi . . . 1
produce an audience which will choose one policy over
4
another, or one. candidate rather than another, which is the
same objective as that for  advertisers of consumer

z;oducts. He argues that our "consciousness" comes from
h

e media, and is produced through'the use of tools of

eop—

v ménipulation. —

Instant analysis can be considered -as one of these

" tools used by the mass media. The current study shows that

the use of instant analysis appears to have resulted in the
ﬁioduction of consciousﬁéss. In both the news stories and
the quéstidnnaire the subjects stated thatithe candidate
favoured in the experimental manipulation won the debate.
In the news stories,_subjects also said more positive
statements vabout the favoured candidate and negative
Tstgtements'aSOﬁt the opponents. The news anchor's words

were even copied to describe the 'pro' candidate.

analyéis. ‘ \

™

he ramificatié%s of instant analysis are important, as
shown in the current study. Other examples of instant
L4 >

analysis $ituations include sports commentary, as

.
Ay hd
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g . .
previously summarized,xbresentation'of budgets, pseudo

‘events staged by political parties or candidates, and &ven

entire political elections themselves.

The importance of this media influence goes beyond

5instant analysis. As pointed out in Chapter One,

selection and bias in the news due to economic,

- - organizational, and legal constraints, demonstrates the

organization.

subjectivity of news\ (Altheide, 1974; -Epstein, 1973; Gans,

1979; and Tuchman, 1 ?4). Everyday, people are exposed-to

television news whlich is subjective as a result of

filtering by the media. The process of making news 4s ‘Hue

organ&zaticn. A number of policy decisions are made in the
news organization with respect to’ selection of events and
the way in which they are reported. As a result of media
filtering, under é number of -constraints, everyday life is

transformed for news purposes.

Therefore, the ramifications of instant analysis

situations. can be broadened to all television news.

Manipulation can occur due to exposure to television news.,

as a result of filtering by the media in the complex news

4
N .

While there are many other things that influence the’

degree of democracy in our society, the mass media are

one. Blumler (1983) points out that the institution long

— ——

i e —————

85

Y

to a complex organization, and news reports reflect this,



.

¥ . .

-

considered central to the aims of -Western democraéies is

the news media. Jacklin (1975) argues that, "A society is

-

democfatic to the exten thaﬁ all its citizens have equal.

opportunity to influence the decision-making pfbcess.“

‘Cleariy, communication is essential’to this process - Jjust

as essential as voting itself. The impact of instant

analysis found in the.current study leads one to seriously

ask: "What are the ramifications for deﬁocracy?" Due to .

the political economic motives of the Consciocusness
Industry, the media can possibly produce consciousness
-

through the use of these tools in order for audiences to

purchase particular products and vote for particular

candidates." ' Picard (1985) argues that_commercidlizationf

of the press has placed new constraints on tﬁe marketplace
of idéas, and has résulted in a reduction of choicelin the
marketplace and the expre;siop of less diverse opinion.
Thergfbre, the ideal of democracy may not-be attainedjunder
the cqfrent media system. Qualter k1987) also argues that
democracy has been reduced to a méchanism of the
marketplace, because, *he media do not provide a contest of
ideas, principles, values, and politcies for voters to
evgluate. The result of this pfocess may be a misinformed
or uﬂinformed electorate, and their ability Eo make

rational decisions may be questioned.
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Communication™~is essential to democratic_society, and

information can ble referred to as the "currency" of

democracy. The "public has become victims of tools such as

instant analysis and media filtering:” The use of these

‘téols can pose threats’%o democracy because the victims may

t . -

be said to be "short changed". .
Future Studies and Policies .

Furﬁher research in the same vein as the current study.
would be beneficial. Although Hypothesis One was only
partially suppdrted,!one could speculate that increased

exposure to the experimental manipulation could have a

greater effect on voting behaviour. The results are
startling even though only. three minutes of iﬁﬁtant

¢

ki

analysis were viewed by the subjects. However, greater

exposure to manipulation in an experimental setting may

.xkffect_hypothetical-yoting behaviour regardless of

‘partisanship. - .

In additionQ conducting thé study during the election

R,

. - \ N
campaign, rather than after the’ election could be done as

A

‘fﬁture research. The, current study was not conducted until

after the ‘debate had been publicly televised and the
election was held. The intérest in the election may be
higher during the campaign, and therefore attention paid to

the experimental manipulation may increase. The election
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outcome, espgcially possible one-sided results would not

- influence subjects if the study were held prior to the

'election. The way in which the subjects voted at the last

election would probably not influence subjects as much as

L

they may have in the vcurrent stud{g. _Therefore,‘removing-
these possible cg!rlfounding variables, may provide a truer
p’icturfa of media influence during election cafnpaigns, ‘when
political instant analysis is quite predominant. -

Future research shouldébe conducted which studies the

. effect of . other. forms of. instant analysis and media

filtering. This would include replié:ation of such studies
as one\conduqted by Comisky, Bryaﬁt, andeillman ‘(19.771,
concerhing thé.inflpeﬁce of television sports commentary.
The results showed that thé newscasters' commentary can

potentially alter the subject':s' perception of the game, and
. o o

"valso be an appa\rent factor in the enjoyment of the

-

/
televised sports event. The authors concluded that,

...The viewer seems to get "caught up" A
in the way the -sportscaster interprets 4
the game, and they)\ allow .themselves to
be greatly influenced by the
commentator's suggestion of drama in the
event.... It appears that, to a high
degree, thes sportscaster is a critical
contributor to the spectator's
appreciation of televised -sports."

Therefore, studies other than political analysis are also .

important in media influence in people's daily lives.
ro _ : -
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Gans (1983, pp 179-180) recommends future research to

study the news media, news‘policy,'and democracy. One . of

Gans suggestions is news policy research as an important.

frontier for the future of democracy. This includes, for"

example, whether'news'hedia are best funded and/or

regulated by prlvate or publlc enterprlse, or a mixture of

T

both. In terms of solutlons to thlS problem ofﬁ;nstant

ana1y51s and media fllterlng, changes to news pollcy is one

o~

recommendatlon.- By-presentlng strlklng_results of studles,

- -

such as the current one, policy makers should‘convince the

press, especially the electronic media, to reevaldaterthe

use of instant analysis in order to. determine how it can

best meet the deg;nd q% the voting public rather than the

Consciousness Inddstry.

As - far %ﬁ the relatlonshlp between the media and publlc

¢ 1s concerned those worklng in the policy field should

also recommend that tne preSs bury the myth of
objectivity. Theé public should be nade aware that the

press is not mirroring reality.. In addltlon,,there is a
{ /ﬂ
need to inform COmmunlcatlon Studies students about the
s * j
subjectivity of news, and the criticism objectivity. As‘a

result, the public mlght stop percelVlnq\the press as

objective, and_ would not be subject to the same extent to
the media manlpulatlon as they are currently, due to media

fllterlng and tools such as 1nstant ana1y31s.

7~
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Appendixrh
1.

News Anchor's Imtroduction: . ' . f I
Hello, I'm David Compton from TV Nine News. We now -
take you to Queen's Park in Toronto for a debate

between phe'leadérs of Ontario's main parties.

.Your host in Toronto is Dr. David Johnston who will

introduce the leaders. . d
News Anchors Transitions: \

(After the first debate segment:)
. - _ ‘ an & e
You've just hearQQCQnservative Leader Larry Grossman
. - . .

debate Mr. Peterson, the Liberal Leader.

El

The next part of .the debate features New\Democrath:

Leader Bob Rae, and Conservative Leader Larry Grossman.

-

(After the second debate-éegment:)
You've- just heard New Democratic Leader Bob Rae debate

Larry Grossman, Leader of the Progressive Conservative

- —

Party.
The final par@wof thé'debate features David Peterson,

the Liberal Leader, and NDP Leader Bob Rae. .

,
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3.1 News Anchor's Ccda (Neutral) . L
You've just heard the leaders of Ontario's three main
parties, Progrgssive Conservative Larry Grossman, the
NDP's Bob Rae and Liberal David Peterson debate three
themes: the use oflthe budget surplus, help to the
disabled, and auto insurance. ' '

}

I'm David Compton for TV Nine News. o

—
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3.2 News Anchor's Coda (Pro Pesterson)

'
You've just heard th%‘leaders of Ontario's three

main parties, Progressiﬁe Conservative Larry Grossman,
"the NDP's Bob Rae and Liberal David Pe;ersdn.debate
three themes: the use of the budget ggrplué, help to

the disabled, and-auto insurance.

4

<« ’ .
disabled, it is clear from the way questions were

While Grossman and Rae'debated to a tie cn the
answered that Peterson won both—éf his debate segments.
In his discussion of the budget surplus, Premier
-+

Petersg? appeared relaxedlénd in control.. While Larry .
Grossmah_ﬁersistently brought up small percentage
differénées, Peterson confidently argued that his
goverpméﬂt aéted wisely. Part of the surplus went fo
reduce Qntério;é deficit,.but the larger share wentAto_

. Universitieé,-HOépitais, :oad construction and sewers,
all areas badly iﬁfﬁeed aftér years of underfﬁnding.

In rejecting Bob Rae's extreme call for®
. .3 )

government-run auto insurance, Premier Peterson showed
his command of government policy. While Rae.gomplaingd
emotioﬁally about ingurance,fates, Peterson éalmly
ocutlined his_five-péint plan to hélp Ontario motorists,
thué blunting opposiﬁidh‘rhetqric. -

I'm David Compton for TV Nine News.
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5.3-News npchor's éoda (Pro.Raes
You've just héafd the leaders of 6ntar;o's thrée
.main parties, Progfessivé Conservative Larry Groséﬁanﬁ
the. NDP's BoBb Rae and Liberai pavid Eétérsdn“debate
three themes: the uée of the budget surplus,;help té
the disabled, and auto iﬁsurance.

While Grossman and Peterson debated to a tie on

e

the budget, it's clear from the way questions were -

answered that Rae won both of his debate segments.
- In contrast to Grossman's technical review of

small financial detéils,'Rae showed both his

understanding of the issue and his personal interest

for the disabled. Rae foéuséed‘on a concern, the right ..

of the disabled to job opportunities. He advocated fhe
use "of government authority to help this disadﬁantaged
group of citizens. |

Relaxed and confident, Bob /Rae also effébtively
countered argumeﬁts against co-operative automobile
insﬁianée when he pointed to positive experiences
élsewhere in Cdnada, -While Peterson weakly called for
further sﬁuaies, Rae's frustration with government
inaction clearly showed his concern for the problems of
ﬂordiﬁhry working people,. and his willinéhess to be
their advocate. |

I'm David Compton for TV Nine News.
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.government bureaucracies to meet individual needs.

>

News Anchor's Coda. (Pro Grossman) _‘ ‘
You've just heard fhe_leaders of Ontario's three

main parties, Progressive Conservative Larry Grossnan,

the NDP's Bob Rae and Liberal ngid Peterson debate

> three themes® the use of the budget surplﬁs, help to

the disabled, and auto insurande;
]

While Petéréon'and Rae debated 5% a tie on-auto

Fnsurancg, it's clear from the way questions were

answered that Grossman won both of his debate segments.

' Self-assured and rélaxed, Grossman drew upon- his

past experience as Provincial Treasurer; to detail
7 _ -

weaknesses of the current goferhment's policy toward

the disabled. While Rae emogépnally called for more
government interference, Grossman called for private

initiative based on his’ knowledge of -the inability of

lIn the first deBate segment Grossman confidéntry

put‘Peterson onto the defensive. | Visibly nervous,

Peterson admitted that the budget surplus was spent

-

putting thousands of new bureaucratﬁ on the government
payroll. Grossman- forcefully showed that the Liberal
government's so-called aclmievements are so far mostly

promises for the future. o .
I'm David Compton for TV Nine News.

A

94



_ Appenfix 'B. -

Introduction to Experimant

*

I'm supervising a Communication~ Studies
. . , T N _ )
department-wide study on newswriting ability.

As part of tpis exercise, we'll have-you view a 15

———

. minute videotape of an election ‘debate, and then “we'll
ask you to write a brief news story, and answer some

questions. o ' . R

we'fi bé‘dividing the class into smaller groups so

you can all see and hear the monitors.
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early as p0551ble).;;ﬁf

Set up the videotape and;ensure that it's working (as

3
o

Announce the group numher and make sure they'ra in the
rlght place.

4 B é%i? plaYIng the videotape, tell them: ' o

!Pay close attentlon to the v1deotape and take .
“notes because you'll have to wrlte a news story”

about 1t afterwards."’

Afterwards, tell them:‘(after handlng out blank sheets)
"Write a‘brief_news story 2_or 3 paraqraphs lon
about thé debate. Include any information you

think is 1mportant . When you've finished bring

your own story to me and I'll give you a brief
gquestionnaire. ' We need some backgr undg
information for comparison purposes in fthe

exercise. No " names will be used 50 the

. information is anonymous " -

(Remembe when. you've finished, hand in your
story to‘m rlght away "

. Don't answer any questlons about the debate. Tell

them you don't know arything, but that Dr. Winter

will be answering all questions later.

Make sure students hand .in their own stories, -and ‘that
- someone doesn't: gather up a bunch te hand in. When

they give it to you, give them the questionnaire with
the same number marked on it.

_When they've flnlshed thank them fqr thelr help
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. Appendix D

DEPARTMENT OF COMMUNICATION STUDIES o
FALL 1987 NEWSWRITING EXERCISE -

Course Number: 40 “ID - GR

1.

pid you take a Communication or Journalism relatpd
course in high school?

1l yes:

2 no

How many other Communication Studies Courses have

you taken (include the currentf semester)
7 ‘

Have you taken, or are you currently enrolled in,
Communication Studies 2507

1 yés
2 no - -
What is your major? Comm. Studies -

,Other (what: & )
No major yet

Are you a: (please circle) 1 first year
second year
third year

fourth year
graduate student
part-time student

o2 BN S BE R VL V)

Please circle 1 female 2 male
What is your home town . /Province

If you could vote directly for one of the Party
Leaders for- the office of Premier of oOntario, for
whom would yon .vote, having seen the debate?
(Pleage circle the number next to the leader)

1 Larry Grossman

2 David Peterson

3 Bob Rae

9 could not decide
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Using the scales below, please rate each of the

9.
three leaders: first, how competent do ,you think
each of them is? Write in a number next to their
name from the scale where "1" is not competent,
and "10" is very competent.
_a) not ' very .
competent 12345675910 competent
/n\ Grossman ' P;terson‘ Rae
b) ‘and how caring are the leaders, where "1" is not
‘ caring and "10" is very caring.
not caring 12345678910 very caring
Grossman . . ~ Peterson Rae
, c) and how nervous are the leaders, where "1" is not
nervous and "10" .is very nervous.
F not nervous 12345678910 very nervous
. ,b hhg\\iigssman Peterson . ﬁgg ,
d) and how axperienced are the leaders, where "1" is
' not experienced and "10" is very experienced.
not - very
experienced 12345678910 experienced
Grossman - . Peterson Rae

e) and how prone to argque are the leaders, where "1"
is not prone to argue and "10" is very prone to

argue. ~
not prone o . very prone
to argue 12345678%9%10 to argue

- Grossman - Peterson . Rae
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I
q
£) . and how emotional aré the leaders, where "1" is
not emotional and "10" is very emotional.
not ‘ ‘ \ ; very

‘emotional 12345678910 emotional
Grossman ) Peterson Rae

qg) and how prepared to lead gétvernment are the
leaders, where "1" is not prepared to lead
government and "10" is very-prepared to lead
goYernment. -

-.not prepared . very prepared
to lead . to lead
governmeﬁ?’ 12345678910 government
Grossman Peterson Rae

10. Did—you see the complete debate be€ween the three
leaders in August? (circle the number)
1 all of it . : ot
2 most of it ‘
3. a little of it .
9 no, did not have a ch§nce to see the debate
11. . Did you see, read or hea} anything about the
~ outcome of-the debate in August?
1 yes : *
2 no
9 don't know
] ‘ . .
12. How did you vote in the Ontario Provincial

Election on September 227 . .
1 for a PC candidate -
2 for a Liberal candidate
3 for an NDP candidate

- 4 did not vote (but was eligible)
5 not eligible to vote, e.g. not an Ontario
resident
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13. Generally speaking, in Ontario politics, do-you
' consider yourself: . :

- —
1 a Progressive Conservative ) , \\
2 a New Democrat /
3-a Liberal . : /

4 an Independent

If independent, do you lean toward a peolitical

--  party?
1 PC
2 Liberal
3 NDP
4 No-
SKIP TO QUESTION 15
14. How close do you feel toward this polltlcal
’ party? 7
not close 12345678910 very close
15, Do you happen to know who won the recent

provincial election in Ontario, or did you not pay"
too much attention to it? T

l pPC
Liberals
3 NDP _ ‘
4 did not pay much attention .
16.7° After watching the debate today, who would you say
won the debate?
Y

1 Grossman

2 Beterson

3 Rae

4 no clear winner , %

tie between . and

17. . O©On the scale below, pleasé indicate how interested
you are 1n polltlcs. S 4

]
not . very

interested 1-2)3 45678910 interested
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19.

/

20.{

£

¥ v
. : - [ |
Wﬁichlof_the 3 issues in the debate: the budget
surplus, heip for the disabled, or auto insurance,
is the most important issue to you? . - :

most important
2nd. most important : \;
3rd most important

How believable is television news on the 10 point
scale below? (Please circle) . -

unbelievable 1 2 3 4 5 6 7 8 9 10 very believable

Last question: In your view, what was the ﬁurpose
of this questionnaire?

101



=7

- APPENDIX E
E.1. Codlng Sheet: Control Group
INSTANT ANALYSIS PROJECT. Group:"C ONTRO i.y GROUP (Gr:__
ID _ _ (2-3) Class _ _ _(4-6) GodeC:.......:.. e )
Leaders mentloned: (code NUMBER of mentions for each leadec)
- Peterson  Grossman Rae
Posltlve ) _(10)’ o
Neutral (12 13 Y
Negatlve — s —.ue) —umn
WINNING .(check as applies) Any winner ? YES __  NO . 1)
~ - Peterson Grossman Rae
" Both his debates U —-__t2m Vo_@2n .
Budget _(22)‘ 2% 24
Disabled __ (2% __(26) 2N
Aut_o Insurance _(28). __ 29 _3m
Tl‘e: Pet/Gross ___[1] GFoss/Rae _[21 Pet/Rae__ (3] All___[4] (31) N
5;;;EE;'E;;A;;E;"&;E‘J;;&'"E5T;;;;";I;II;"'EIE';I;;;'"EETEBES
g ) P .
, -
(' 102 _
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E.2. Coding Sheet: Peterson Group

. INSTANT ANALYSIS PROJECT. " Group: PETERSON (Gr:_) (1)

ID _ _ _(2-3) Class _ _(4- 6) Coder Name:..vevovenursonsss () (7-8)
EE;EQE;E;;EI;;;;'“E;;;;'ﬁﬁ&iﬁﬁ"&%';;;EI;;;'E;E";;;;'I;;;;S """"
' Peterson Grossman Rae
Positlve N ¢ 0y 7 U
- Neutral . ‘”___<12> _ 3 ()
Negative _—__(15) (19 —_un
WINNING  (check as appl 19\53"&? wimer 7 YES __ NO __(i8)
Peterson Grossman Rae
_Both hls debates  __ (19 20 2D
Budget g @ o3 ’ _(é4>
Disabled 25 26 _-@n
auto Tnsurance @8 @9 (3D -

£

Tle: Pet/CGross __ [1] Grosé/Rae ___[2] Pet/Rae____ [31 Al {4] (31D

—-—_#_---—--———_____—__—_n_-——_——_---———--—_-________—__-_—____—___

WORDS (ccde NUMEER of mentions)
Word is assoclated wlth:

" Word Peterson Grossman Rae
relaxed” (3 _ (34 (35
in control 36 __(3D @
-Iconfidént (39 4D (41
governmt act wise ‘\_<42> 43 (4
command (45 —-(46) (47
calmly - _(48) (4% . (50)
“persistently '__(51)"- __(52) __(53)
extreme | ;T_(SQP - (8B ' (567
complalning . _-__ (S , __(58) . __(59),

" T 7y b i o i, S . o o T o . e e s 1 T . e e S e S S

PHRASES (code number of quotes under each heading)

Exact quote/very close ___(66) some similarity ___(67)

. . . T T . T R T R e T Ty e A N T il o A Al S e AR ek . W S S S



E.3. Codlng Sheet: Rae Group

INSTANT ANALYSIS 'PRUJECT/ Group: B OB RAE (Gr:_ (1) "
ID _ _ _(2-3) Cléss (4-6) Coder ................... S ) (7-8)
EEQQQE;};;EISEQ&T'E;;;;'ﬁfzﬁﬁﬁé_&":E;;E[QQQE;E'QQERT;;BES """""
| , Peterson Grossman Rae
Positive 7—‘—-(9’\ +<'10) ;_,(1}> _ g
‘Neutral _ 42 Um U -
Negative L A% (e _an
WINNING  (check as applles) Any winner 7 VES .~ Mo . <16y
Peterson Grossman Rae
Both his debates  __ (19) ~ * __¢200 . __ (21
Budget - _(22) __(23) 24 -
‘Dlsableci (2% ___(2:5) __ 2"
Auto Insurance @8 o _(30)

2 ,
Tie: Pet/Gross ___[1] Grosa/Rae __ _[2] Pet/Rae____[31 All___{4] (3 -

T e e T e e e e e e e o o o e e e 7 o o o ot o B e o i e e g T T T ko o W e o o e e . e o P

WORDS (code - HLIHB_ER of mentions)
Word is assoclated with: -~

Word Peterson Grossman * Rae Ay,
understanding (3 (34 _ (3%
personal 1ntefest ;,‘_<3.6) 3N 38
advocated LB __(4D) 4D
relaxed . __ 42 ___43 ___(44)
confident o (45) __(46) _un
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E.4. Coding Sheet: Grossman Group
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