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3 FACULTY OF BUSINESS ADMINISTRATION 

74-632. Seminar in Marketing Research 
An advanced course assuming familiarity 
with the conceptual research process, 
characteristics of basic data collection 
modes and measurement, hypothesis 
testing, regression analysis, and analysis 
of variance. Utilizing a discussion format. 
the course offers a review of current 
marketing research literature concern­
ing: 
1) examinations of properties of familiar 

data collection and analysis techniques; 
2) examples of their application; and 
3) introduction to more advanced data 

collection and analysis methods. (Pre­
requisite: 74-532). 

74-633. Marketing Channels and 
Logistics Management 

A seminar covering all major issues relating to 
distribution activities at a micro and macro 
level. Topics covered include the develop­
ment of channel systems, the behavioural 
and legal aspects of channel relationshps, 
and approaches to total distribution system 
management. (Prerequisite: 74-530). 

74-635. International Marketing Strategy 
A study of the problems faced by Canadian 
businesses when exploring and distributing to 
foreign markets. A significant objective of the 
course is to explore, through research find­
ings, strategies that would improve Canada's 
international marketing efforts. (Prerequisite: 
74-530). 

74-636. Advanced Advertising 
Management 

An advanced study of the mangement of the ad­
vertising function. Topics for discussion will in­
clude the development of the overall 
promotional plan, determination of the advertis­
ing budget. formulation of the advertising cam­
paign, media selection, timing of expenditures, 
and evaluating advertising effeciveness. Con­
sideration is also given to public policy issues in­
cluding the legal, social. and ethical aspects of 
advertising. (Prerequisite: 74-530). 

74-638. Special Topics in Marketing 
This course is of varying content dealing with 
topical issues in marketing. The course might 
focus on a specific functional area in market­
ing or a particular environmentforthe applica­
tion of marketing concepts. Administration of 

the course varies as appropriate with its con­
tent and might take on a literature survey, re­
search project, experiential, or other format. 
(Prerequisite: Candidate-year standing and 
permission of the instructor). 

74-639. Seminar in Marketing Strategy 
and Planning 

An analysis of the formation of marketing 
strategies and plans. Topics covered will in­
clude business definitions. developing 
marketing objectives, selecting market tar­
gets, developing all aspects of the marketing 
mix, and evaluating marketing performance. 
Marketing decision models, portfolio techni­
ques, generic strategies, PIMS, and related 
topics will also be covered. (Prerequisite: 
Candidate-year standing and a minimum of 
four previous marketing courses). 

3.3.6 BUSINESS POLICY AND 
STRATEGY 

75-590. The Legal Environment of 
Business 

A survey of the law as it applies to business ad­
ministration in Canada. Lectures and case dis­
cussions are utilized to cover the key areas of 
the law including: the role of the courts, torts, 
contracts, special types of contracts, real 
property, forms of business organization, and 
credit transactions. (4 lecture hours a week). 

75-680. Managing the International 
Enterprise 

A strategic management approach to the 
analyses and integration of cultural, legal, 
political, economic, environmental, and in­
stitutional factors as they relate to the 
problems of administering viable multination­
al and transnational enterprises. Particular 
emphasis is given to developing managerial 
perspective in international payments, tech­
nology, trade, and investment areas through 
the use of models and case studies. (Prereq­
uisite: Candidate-year standing). 
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75-681. Global Business Strategy 
A critical evaluation of contemporary models, 
theories, and processes as they apply to the 
international linkages of functional, business­
unit and corporate levels in global strategic 
management and operational decision­
making. Special attention is given to case 



3 FACULTY OF BUSINESS ADMINISTRATION 

studies regarding the process of developing 
and maintaining an effective strategic 
capability in a dynamic global environment 
(Prerequisite: 75-680). 

75-682. Seminar in International 
Business 

An advanced research seminar in key prob· 
lem areas of international business. Selected 
problems typical of those confronting con­
temporary multinational and transnational 
enterprises will be researched using models, 
theories, secondary information, and empiri­
cal data collected from the inter-regional and 
international communities of the Windsor­
Detroit area Proposed solutions and recom­
mendations will be presented for class 
discussion. (Prerequisite: 75-680). 

75-685. Strategic Planning 
A study of business strategic planning for an 
uncertain future. Utilizing a combination of 
case studies, lectures and research semi­
nars, these topics will be covered· env1ron­
me ntal analysis, scenario construction, 
strategic issues analysis, strategic plan 
development, strategic planning techniques, 
strategic planning systems, and the politics of 
strategic planning in the context of the single 
business firm and the diversified corporation 
(Prerequisite: Candidate-year standing). 

75-686. Industry Analysis and 
Competitive Strategy 

An in-depth study of business strategy for 
developing a profitable position in a given 
product-market segment that is defensible 
against competitors. The course aims at 
developing a working understanding of the fun­
damental determinants of competition in in­
dustries and the factors that shape the 
competitive success or failure of firms. It 
develops a framework for analyzing an industry 
and its array of competitors and provides 
analytic techniques for making the strategic 
decisions concerning capacity expansion, verti­
cal integration, divestment, and entry into new 
industries. (Prerequisite: Candidate-year stand­
ing). 

75-687. Strategies for Firms in Crisis in 
Mature and in Declining 
Industries 

As North America moves into the post-in­
dustrial era, many firms face crises brought 

on by declining growth rates, increased 
foreign competition, product substitu1on or 
rapid technological change. This course 
begins with a structural analysis of com­
petititon in hostile environments (e.g .. mature 
and declining industries) and examines such 
topics as exit barriers, wars of attrition, and or­
ganizational implications of maturity. The 
focus then shifts to the strategic alternatives 
available to firms including turnaround, 
retrenchment, merger, managed decline. and 
divestiture. 

75-688. Strategic Management in 
Not-for-Profit Organizations 

This course is designed for the career 
manager (or those planning such) in public 
sector or private voluntary organizations. It 
begins with an examination of the overall 
process of strategic decision-making and 
strategy formation and then pursues in detail 
the following topics: structural problems of 
services, the behavioural theory of not-for­
prof1t organizations (NPOs), the community 
network of NPOs, strategic planning process, 
organization design, control systems and 
their impact on strategy, financial manage­
ment, power and politics in and around 
NPOs. The course will include case analysis, 
seminar discussions with managers of com­
munity organizations, site visits, and a com­
munity project (Prerequisite: Candidate-year 
standing). 
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75-689. Managing the 
Business-Government Interface 

An advanced study of administrative systems 
and processes linking public and private busi­
ness sectors. This includes strategic use of 
relationships between private business firms 
and governments. Complex business­
government systems and relationships are 
analyzed using information readily available 
from governmental sources, trade associa­
tions, and case histories. (Prerequiste: Can­
didate-year standing) 

75-690. Small Business: New Venture 
Formation and Management 

A course designed for those who are con­
templating a career in small business as 
entrepreneurs or consultants to the smaller 
firm. The course combines hands-on ex­
perience (through an internsh1p in consulting 
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at the Business Resource Centre) and field 
research. (Prerequisite: permission of in­
structor and all required M.B.A. courses). 

75-691. Research Methodology for 
Managers 

Research methodology and its role in busi­
ness problem-solving. Topics include: prob­
lem formulation, research strategy and 
design, data analysis and report writing. The 
course also includes a user-friendly introduc­
tion to multivariate methods. (Prerequisite: 
Candidate-year standing). 

75-692. lndependentStudy 
An independent study course designed to 
allow students to pursue their own interests in 
important business areas which are not 
thoroughly covered in existing courses. The 
student will undertake an original paper or re­
search project on a topic which would en­
hance his or her program of study. This 
independent study and the major paper must 
not substantially be one and the same. (Pre­
requisite: Candidate-year standing and per­
mission of the respective instructor). 

75-698. Business Policy and Strategy 
As the capstone of the M.B.A. program this 
course integrates the knowledge of prior 
courses and focuses them on strategy­
making as the central function of general 
management. Concepts, theory, and current 
practice coordinated with selected cases 
from dynamic business situations are com­
bined to study in depth the strategy formula­
tion and implementation processes in the 
context of the single and multi-business firms. 
(Prerequisite: Candidate-year standing and 
all other required M.B.A. courses). 

75-701 M.B.A. Co-op Work Term I 

75-702 M.B.A. Co-op Work Term 11 

75-703 M.B.A. Co-op Work Term 111 

75-796. Major Paper 

75-797 Thesis 

37 

4 CHEMISTRY AND 

BIOCHEMISTRY 

4.1.1 GRADUATE FACULTY 

University Professor 

Tuck, Dennis G.; B.Sc., Ph.D., D.Sc. (Dur­
ham), F.C.I.C., F.R.S.C. (U.K.)-1972. 

Professors 

Thibert, Roger J.; B.A. (Western Ontario), 
M.S. (Detroit), Ph.D. (Wayne State), 
F.C.I.C.-1953. 

McKenney, Donald J.; B.Sc., M.Sc. (Western 
Ontario), Ph.D. (Ottawa)-1964. 

McIntosh, John M.; B.Sc. (Queen's), Ph.D. 
(M.I.T.), F.C.I.C.-1968. 

Drake, John E.; B.Sc., Ph.D., D.Sc. 
(Southampton), F.C.I.C.-1969. (Head of the 
Department). 

McGarvey, Bruce R.; B.A. (Carleton College), 
M.A., Ph.D. (Illinois), F.C.I.C.-1972. 

Taylor, Norman F.; B.A., M.A., D. Phil. (Oxon), 
F.R.S.C. (U.K.)-1973. 

Stephan, Douglas W.; B.Sc. (McMaster), 
Ph.D. (Western Ontario)-1982. 

Aroca, Ricardo; B.Sc. (Chile), Ph.D. (Moscow 
State), D.Sc. (Leningrad)-1985. 

Jones, William E.; B.Sc., M.Sc. (Mount Al­
lison), Ph.D. (McGill)-1991. (Vice-Presi­
dent, Academic). 

Associate Professors 

Taylor, Keith E.; B.Sc., Ph.D. (Toronto)-
1976. 

Mutus, Bulent; B.Sc., M.Sc. (Waterloo), Ph.D. 
(Manitoba)-1982_ 

Adeli, Khosrow; B.Sc. (Tehran), M.Sc., Ph.D. 
(Ottawa), Dipl. Clin. Chem. (Toronto)-1988. 

Loeb, Stephen J.; B.Sc., Ph.D. (Western On­
tario )-1990. 

Assistant Professors 

Lee, Lana; A.B. (Mount Holyoke), Ph.D. (Al­
berta)-1986. 

Green, James R.; B.Sc. (Windsor), Ph.D. 
(Waterloo )-1989. 


